
Garrison, Jami~a (CMG-Dayton)

Fram: Urbana University Career Services <services@myinterfase.tom?

Sent: Monday, January 05, 2015 3:39 AM

To: Garrison,lamica (CMG-Dayton)

Subject: Your job posted at Urbana University is about to expire!

January 5, 2015

Dear Cox Media Group Ohio:

Your job pasting with Urbana University for Sales Associate (Job ID: 10630) will expire

tomorrow. If you would like to edit, report, or close this position, you may do so through Urbana

University`s JobQuest system at httpe:f/www.myinterfase.com/urbana/employer. If you have

hired an Urbana University student or alumni to dill this position, please click on "R,eport a Hire"

in the system. To login, please use the following:

Username: Jamica.Garrison@coxinc.com

Password: coxG~2014

Note: If you don't remember your password please click on the Forgot your Password link on the

login Page.

If I can be of further assistance in your recruiting needs, please feel free to contact me.

Sincerely,

Nick Christian
Associate Dean of Students foi Professional Development Urbana University

937-772-9284
nick. Christian@urb ana.edu

www.urbana.edu
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Garrisoa~, 3amQca (CMG-Dayfion)

Frain: Capital University Career Development <services@myinterfase.ca
m>

Sent: Monday, January 05, 2015 2:24 AM

To: Garrison, Jamica (CMG-Dayton)

Subject: Crusader Careers: Your job is about to expire!

January 5, 2015

Dear Cox Media Group Ohio:

The following job on Capital University's online job and inter
nship website will expire today:

Job ID: 10600
Job Title: Sales Associate.

If you wish to review or repost this job, click the link below t
o login:

rittps://wwv~ . myinterfase .coin/capital/employer

Please contact me if you have. questions or need additional
 help.

Sincerely,

Jan Rich, Assistant Director

Capital University Career Development

614-286-6656
jrich@c~pital.edu
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Garrisora~ Jami~a (~E~IIG-9~ay~on}

z "` 5ubjett: EW: Employment Opportunities -Cox Meclia Group Ohio

Attachments: Lead Generation_Evangelist Ad.123114.pdf; Marketing_C~ordinator_Ad.1231I~.pdf

-̀ Email' ccareer a)cedarville.edu>;'- Email' <ldevond ~a,centralst~te.eciu>;'- Email'

<os~,h.lo~.,a~csu.edu>;'- Email' <careersnae.clarkstat~.edu>;'- Email' chzteamna,coxahio,com>; ̀-

Email' <naac~davton3181(cr7,sbcglobal.net>;'- Email' <Da~-VEST(~l~=cos.com>;'- email'

<mrobinson6~ae,devi,~-~ edu>; ̀- Email' <career(a,edisonohia.edu>;'- Emaii'

<huocrecruit(a~~sna~ il~com>; '- Email' <dean.blimine~a,indwes.edu>; '- Email'

<swackkid(a~~vahoo.coxn>;'- Email` <kslaton(a7jvscinri.ozg>;'- Email' CCSC1dliS cr,kent.edu>;'-

Email' cjoanie.krein ct,miamijacobs.edu>;'- Email' ccareerservices~a~,muo~uo.edu>;

'igoff@mvctc.com;'- Email' <careercenter(a~nab.org>;'- Email' <hr na~.o~>;'- email'

<dclark(a~beonair.com>;'- Email' <krrchbaum.l9na,osu.edu>;'- Email' 

cAminah.Castner~a,~fs.ohio.~ov>;'- Email' <~harma.fox~a~,sinclair.edt2>;'- Email'

<tomtnie.lewis~mi~cllc.cam>;'- Email' <Christine.wite~a7uda~~ton.edz~>;'- Email'

<hwilliams~wilberforce.edu>;'- Emai1' ccaraeisna,wittenbeig.edu>,'- Email`

<cl_zef~~_l.krue e~~vri ht.edu>
. : : ,. , . , .~:: .. . .. .. .. _,~ . ,8

Frar~a.: Garrison, Jamica (CMG-Dalton)
dent: V11e~+nescfay, ~?ecember 31, 2014 4:20 PM
r ~: Garrison, Jamica (CMG-Dayton)
Subject: Employment Opportunities -Cox Media Graup Ohio

C~~~>c~r:~ Dat',

Plca~e ~1~~tr~ the att~iclicd j.~~ositic~t~s with j~~l~ sc~kers iiire~rest-ed iii cinpl~~~'nleiir opportui~itie:~ ~~ritl~

c7u1- c<~in(~~tt1~'.

1'hanlc ~~~~~ t~~F~ l.~cin~;~ a p~irt~n~r with t;{i~ ~~Iedia C~rau~~ Ohio!

E-latrc~ ;i ;rear d~~~t

~~~ ~
~ ~SCz:7F' Grain

Jamica Garrison ~ Human Resources Coordinator
Cox MeciiG Grc~;ap Ghia. ~ 1611 S. P~~in Street ~ Dayton, Ohio 45409
P1~: 937-225-6998 (Fax:: (937) 225-2153 ~ Email: Jamic~.Garrison(a7coxinc.com

m
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Marketing Coardinatar

Cox Digita) Marketing

Position Summary:
The Cox Digital Marketing Coordinator is responsible for the coordination of all aspects 

of mutt's-media

campaigns promoting our B26 and 82C brands and the consistency of our brand imag
e throughout sales

materials. This individual will be responsible for the oversight of various Marketing projects and

campaigns throughout the CMG Ohio product cycle as well as providing written campa
ign copy.

Description

This individual is responsible for taking an initiative, product or theme and creating a 
process to deliver

the appropriate materials, talking points and communication to the sales team, wF~ile
 managing all

deliverables from research, artists and copywriters. They wiU manage various proj
ects through the

process, ensuring proper artwork and that materials are up to date in all media. This 
individual will

create systems and templates that can be used repeatedly to refl2d our brands and b
e the keeper of all

sales materials, ensuring currency and accuracy:

The ideal candidate will be a skilled writerwho understands digital and can explai
n it in a clear and

compelling way. They will have copywriting responsibilities for external facing 
branding materials and

be responsible for providing sales collateral that is a consistent and appropriate r
epresentation of the

CdM/CMG Ohio brand. This person will be skilled at effectively communicating ma
rketing messages in a

variety of mediums including print, broadcast and digital. They will report to the Director of Cox Digital

MarketingJBrand Strategy and have a high level of interaction with all of Marketing, Re
search and Sales.

Minimum Qualifications:

• BS/BA or equivalent years of experience in related discipline

• Proven track record in project management

• Highly organized

• Excellent written and verbal communication skills

• Ability to thrive ire amulti-tasking environment

A Strong computer skills/proficient in iVlicrosoft Office

a Strong digital knowledge

• Highly collaborative

if you are interested please apply at http:J/www.coxenterprises.com/careers/sea
rch-jobs.aspx -lob

Code 1~13869.•-



Garrison, Jamica ~GNl~-Daygon)

From: admin@tvjobs.com

Sent: Saturday, February 14, 2015 4:40 AM

To: Garrison, Jamica (CMG-Dayton}

Subject: TVlobs.com -Notification of lob Expiration

NOTIFICATION OF JOB EXPIRATION

Station :Cox Meida Group Ohio
Position: Marketing Coordinator
Category: Marketing
Database: Multimedia
Job ID : TVJ#34259468
Expires : 2/14!2015

Jamica Garrison,

Your "1VIark~ting Coordinator" position listed ~n t ie TVJabs.com database has expFred.

If you would like to re-post this now, or in the future, click on this link ...

- http://jabs.tvjobs.com/REIN?311da914172993cfaa8976772f3eabale5886af4

h̀ank you very muc~i for listing your available positions at TVJobs.com.

If eve can b~ of any further assistance, do not hesitate to ask.

Best Regards

Mark. C. Holloway
Broadcast Emplayment Services
TVJabs.cam
admin~tvjobs.com

»This message has been automatically generated to help you manage your

online jobs.~<



Garrison, Jamica (CMS-Dayton)

~~` Subject: FW: Employment Opportunities -Cox Media Group Ohia

` Attachments: All Media_Journalist.412815.pdf; Digital_Product_Manager_Dayton.com.012815.pdf

'- Email' <career~,cedarville.edu>;'- Email' Qdevondncentralstate.edu>;'- Email'

<josh.lo~an a(`~csu.edu>;'- Email' <hrteam(a,c~xohia.com>;'- Email' <Da~~-VES"T"(a~l~cos.c~3~: ~~ ̀-

Email' <mrobinsonG ct,devrv.edu>;'- Email' chuocrecruit(a,gmail.cnm>;'- Email'

<swackkid~,vahao.cam>;'- Finail' <kslaton(a~,~vscinti.a~>;'- Emaii` <csc~obsCa~l~es~t.edu>; ~A

Email' <ioa~ue.krein(a7miami~acobs.edu>;'- Email' <careercenter(a,~nab.org>;'- Email'

<hr c~nab.or. >;'- Email' <dclark ,~beonair.com>;'- Email' <Aminah.Costner(a,jfs.ohio.gov>; °-

Lmai1' <tommielewis(cr~,mi~cllc.com>; '- Email' <hwilliams(a~wilberforce.edu>; '- Email'

<careexs(c~wittenbergedu>;'- Email' <clleryl.krue~er(a7wright.eau>

From: Garrison, Jamica (CMG-Dayton)
Sent: Wednesday, January 28, 2015 1:32 PM
To: Garrison, ~amica (CMG-Dayton)
Subject: Empioymenf Opportunities -Cox Media Group Ohio

Please share the at~t:achcci ~i~»ft-ic>ns ~~rit~h jc~b ticcicccs intezestcd in enlj~lc3}~a~~enr <7p~~~~i-r~initics ~vitll

C7Li1' CC)111~)41111'.

1'1~~it~~l~ ~~c~u f~>r t~eir~~~; ~~ partner ~vit1~7 Cc~x ,tilec~ia C~r«~t~~ C.)hio!

~-lavc a ~~~~eat c~~~rl

~ ~ ~ 
..

r.~t~~u~ ono

Jamica Garrison ~ Muman Resources Coordinator

Cox (~4~dia Groff, C>hio 1 1611 S. Main Street (Qayton, Ohio 45409

Ph: 937-225-6998 ~ fax:: (937} 225-2153 ~ Emai!: Jamica.Ga~rison(a7coxinc.com
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GROUP Ohio

Dit~i~al Product fVlanager ('Focus on Daytar~.com~

Nature of Wark

CMG-Ohio is our company's only converged operation —blending digital, newspaper; radio and N under one roof

and creaCing a unique experience for multi-media digital I~arning. We commit to offering you the opportunity to

be part of a dynamic team of full-time learners who launch new products, test different technologies, collaborate

on cross-p{atform initiatives and support our care mission: to engage our audiences with Che mast trusted,

valuable, and timely news and information across all devices. You alsa will deve{op the important ski{Is of digital

content judgment, brand management and revenue generation. Our digital brands reach 10 million visitors every

month, which guarantees a large, captive audience for your work`.

Requirements

• Achieve stated audience goals (visits, social media referrals, mobile page views, video views, etc.j for

Dayton.com.

Use metrics analysis and audience research to make Dayton.cam content decisions for all distribu#ion

channels.

• • .:Create stories, articles, listicles, photo packages and other content to appeal to Dayton.cor~ audienr:es.

• ;Aggressively edit content to ensure: brand quality and voice distinction.

• ., Proactively seek content from internal and external sources including CMGO properties, 3`~-party vendors

and community freelancers.

• Effectively coordinate and manage projects prom creation to implementation.

• Budget, plan and organize content to maximize audience reach around key dates, events and revenue

channels.

• ~ Qevelop and implement social media content for Dayton.com across existing and emerging platforrr7s (i.e.

Facebooic, Twitter, Instagram, Pinterest, Tumblr, Vine, etc.}.

o Implement strategic opportunities and innovative ideas to amplify social reach across al! devices and

platforms including mobile.

e _ Effectively and regularly communicate with colleagues, managers and other stakeholders across

departments.

• Assist in planning/developing Digital revenue proposals by working with Digital sales staff

• Ability to work in high-energy fast-pared environment.

• Stay current on Digital audience, technology and advertising trends to help drive business development.

• Actively watch, listen to, read or otherwise review products across all platforms (N, radio, print}

• Exhibit a sense of humor, fun and creativity.

• Handle other assignments as needed, showing flexibility and adaptability.

EducationJExperience

• Bachelor's degree in relevant discipline ar equivalent experience

• Minimum 1 year experience editing and/or copyediting variety of contentformats

• .Minimum 1 year of Digital experience with proven track record

~ Must be proficient with Word, PowerPoint and Excel

• Excellent communication and .presentation skills, both verbal a~td written

• Ability to support a 24/7 operation, which includes evening and weekend shifts

If you are interested, please apply at htt~//www.coxenterprises.comLareersJsearch-iobs.aspx

Use Job Code: 151186.

Cox Media Group Ohio is an Equal Opportunity Employer
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Garrison, .arnica GCMG-Dayton)

From: OhioUniversityCareerServices@csmsymplicity.tom

Sent: Thursday, January 29, 2015 9:14 AM

To: Garrison, lamica (CMG-Dayton}

Subject: Ohio University Job Posting Approved

Dear Jamica Garrison:

The following position has been approved:

Digital Product 1VIanager

If students are interested in applying for this position, they will submit their applications to you

directly, unless you selected to have applications accumulated on-line in your Bobcat CareerLink

account.

If you have-any questions about your jab posting, pease feel free to contact us.

Thank you; ..

Career &Leadership Development Center Staff

Ohio University
One Park Place
Baker University Center :533
Athens, ~H 4570?

O: 740.59329Q9
F: 740.593.1393

~~vww.ohio.edu/careers
careerandleadership@ohio.edu

The Division of Student Affairs
Creating Community, Cultivating Leaders



Garrison, Jamica (CMG-Dayton)
.~...~..o.~

From: sschumacher@atterbein.edu

Sent: Thursday, January 29, 2015 10:30 AM

To: Garrison,lamica (CMG-Dayton)

Subject: Yaur job has teen approved!

January 29, 2015

Dear Jamica Garrison:

The following job you previously submitted to Ohio Job Line and forwarded to our office has been

approved. It is now available for student viewing:

Job ID: 970?
Job Title.: Digital Product Manager

'i'ou may click -the link below and lag into our system to review this jab or view any activity:

https:llwwv~r. myinterfase. com/otterbein/employer

All changes to your job pasting must be made at the Ohio Job Line websa:te.

33



Garrison, Jami~a (CMG-Dayton}

From: Urbana University Career Services <services@myinterfase.com>

Sent: Thursday, January 29, 2015 9:57 AM

Ta: Garrison, Jamica (CMG-Dayton)

Subject: _ Job approved at Urbana University!

January 29, 2015

Dear Jamica Garrison:

The fallowing job you previously submitted to Ohio Job Line and Forwarded to our office h
as been

approved. It is now available for student viewing:

Job ID: 970?
Job Title: Digital Product Manager

you may click the link below and log into our system to review this job or view an~~ ac
tivity:

http s: //~vww. myinterfase.com/urbana/employer

All changes to your job posting must be made at the Ohio Job Line weirsite.

Nicholas T. Christian
Associate .Dean of Professional Development Urbana University

937-772-9284
nick.christian@urbana.edu
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Garrison, Jamica (CMG-Dayton)

From: Capital University Career Development <services@myinterfase.com>

Sent: Thursday, January 29, 2015 9:32 AM

To: Garrison, lamica {CMG-Dayton)

Subject: Yourjob has been approved!

January 29, 2015

The following job you previously submitted to Ohio Job Line and forwarded to our office has been

approved. It is now available for student viewing:

Job ID: 9707
Job Title: Digital Product Manager

You may click tie link below and log into our system to review this jab or view any activity:

https:/Iwww.myinterfase.com/capital/employer F

Ali changes to your job posting must be made at-the Ohio Job' Line we~isite:

36



Video~rapher/Editor CMGO II (filled 03/16/15)

Due to administrative oversight, there is no recruitment documentation for this position. At the

time of this opening, the HR Representative was not required to be listed on the requisition, so

no records were kept of outreach efforts.

When this oversight was discovered, the internal process was corrected to ensure that the HR

Representative for each open position is listed.

_ _ __ _



Garrison, Jamica (CMG-payEonj

From:. Garrison, Jamica (CMG-Dayton}

Senn Thursday,. April 30, 2015 9:37 AM

Ta: Aminah Costner (Ohio Means lobs}; Beth Robinson (DeVry Inst of Tech); Cheryl-Krueger

(WSU-Career Services}; Garrison, lamica (CMG-Dayton); Gary James Ohio Center for

Broadcasting); Hi1a Williams (Wilberforce University); Howard UniversF~y (Howard

University); Irene Dickey; Joanie Krein (Miami Jacobs Co111egej; Kenny Pyles {Intl Coi a~

Broadcasting); Kim Siaton (Jewish Vocational Services); Lasa Devond iCentral State

University}; Lew Gibbs {CedarviNe University); Mitchell, Toni (CMG-Dat~ton); Mr. ~7avis

(DAY-VEST); Robin Platt (Kent State); Rolnecia Albert {American National Univ~~~sity}~

Teresa Cantrell (Wittenberg University); Theresa Withrow - UD; Tommie Lewis ~~FIC);

Webb, Michael (CMG-Oayton); Woods, Damon (CMG-Rayton)

5ubj~ct: Employment Opportunities -Cox Media Group Ohio

Attachments: Accaunt_Executive.04241S.pdf; AI(_Media_Journaiist_I.042215.pdf,

Social_Media_Web_Producer.042215.pdf

Goad Day,

Please share with job seelrers interested in tieing considered for an employment opportunity with

our cornpan~:: .. .. ~ _ ,

Thank you in advance for the referralsl

~ ~ 
,

c;~our ono

Jamica Garrison ~ Human Resources Coordinator
Cax Media Group Ohio ~ 1611 5. Main Street ~ Dayton, Ohio 45409
Ph: 937-225-6998 ~ Fax:: (937) 225-2153 ~ Ernail: Jamica.Ga~risan(a.coxinc.com
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faCCOUNT EXECUTIVE

Nature of Work
The Account Executive is responsible for developing client reEationships by creating marketing solutions

and executing them from the initial planning stage to presentation, implementation and follow up.

Priorities of this position include continuous account development and new business account

development through aggress'sve sales strategy including thorough needs analysis utilizing the full line of

Cox Media Group Ohio products including Broadcast, Digital, Prir~t, and other niche product

opportunities to grow market share.

Requirements

• Determines advertising carr~paign requirements by utilizing product and service know edge

including thorough understanding of broadcast, digital, marketing research, media cawabilities

and audience characteristics.

~ Identifies current and future customer service requirements by establishing rapport ~.~ith actua'

and potential customers.

• Nelps customer develop and maximize advertising budget by conferring with key stakeholders

(management, designers, and media specialists) to develop the optimal media solution.

Obtains client acceptance by developing campaign strategy and presenting multimedia solutions

and implements campaigns by negotiating and authorizing contracts.

• Evaluates and adjusfs(redirects campaigns by studying and analyzing results and recor,~mendirg

#uture direction.
o Develops new business contacts and opportunities through networking, territory mining and

referrals.

o Prepares reports far customers by collecting, analyzing and summarizing information end trends

• Responsible far reaching monthly revenue goals.

• Maintains professional knowledge by attending educational workshops, reviewing professional

publications, establishing professional networks and participating in professional associations.

• Contributes to the company team effort by accomplishing related results as needed.

Education/Experience

• Media safes experience with a track record of success, specifically in N, is a must ,

• Attention to detail, Agency negotiation skills, and digital saes expertise `~

• Multimedia-sales experience preferred

o Bachelor's degree in marketing, management communications, or equivalent s

~ At least three years of successful sales experience required with strong er~iphasis in b~~iness-ta-

business safes

s Excellent cammunicatio~, .customer se~rice, and presentation s~;i!(s; #ime management

• Ability to understand all Cox Media Group Shia products and ability t~ develop proposals and

campaigns to maximize effectiveness for current and new business clients is essential

m, General business understanding of marketing and pricing models

Proposal development anti negotiating skills



• Strong computer skills including Excel, PowerPoint, Word and Outlook

• Strong understanding of the Internet and online sales opportunities

• Ability to think creatively
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Garrison, Jamie (C~1ttG-Dayton)

Subject: FW: Employment Opportunity (HOT 10B) -Cox Media Group Ohio

Attachments: Weekend_Meteorologist.02~415.pdf

-̀ Email' <career@cedarville.edu>; '- Email' <ldevond@centralatate.edu>; '- Email'

<josh.logan@csu.edu>; '- Email' <hrteam@coyohio.com>; '- Email' <Day-VEST@lycas.co
nx>; '-

Ernail' ~mrobinson6@devey.~du>; '- Email' <huocrecruit@gmail.com>; '- Email'

<swackkidG~yahoo.com~; '- E+mail' <ksiafion@jvscir_ti.org>; '- Email' <cscjobsG~kent.~du>
; '•~ ~~n~i~'

<jaanie.krein@miamijacobs.edu>; '- Email' <careercenter@nab.org>; '- Email' <hrC~
nab,~.~rF;~; '-

Email' <dclark@beonair.cam>; '- Email" <Aminah.Costner@jfs.ohio.gav>; '- Email`

<tommielewis@mipcllc.com>; '- Email' <hwilliams@~~vitberforce.edu>; '- Email'

<careers@wittenberg.edu>; '- Email' <cheryl.krueger@wright.edzi>; 'twithrowl@uc~ay
ta~z.:,du';

' Idickey 1@udayton. edu`

From: Garrison,lamira (CMG-Qayton)

Sent: Tuesday, February 24, 2015 3:43 PM

To: Garrison, lamica GCMG-gayton) <aamica.Garrison@coxinc.com>

Subject: Employment Oppor!unity (HOT JOB) - Gox Media Group Ohio

t.~«~~d 1~:t~r,

P1cri~L~ ;1~are rllis I-~4~'~" ~~I~ w~it:li j<~l~ ~seekcrs ii~tex-est~d ire ai~a c>~~poi~tui~in' quit}~1 our 
c<>tri~~a~~~T.

"1'ha~7lc ~~c~u ~~:;,• l~<~iil~ a l~ai:tuer ~virl7 C~~x ~~IediaCYr«up C7liic}i

l-f a~~c ~~ r.,t-c~tt c~a~-~

~i?ill.i~ Otjir

Jamica Garrison ~ Human F:esources Coordinator

~Ur~r, trReli~a Grc~i~~>_Q~ic~ ~ 1617 S. Main Street ~ Dayton, Ohio 45409

~h: 937-225-698 (Fax:: (937) 225-2'f 53 (Err~aii: Jamica.Gaerisan(a7coxin~.com

~~€'r~~u.;5r; sciut<rr~~. Delivering resutts, ~
a
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 ~uyt~;~i Ott ~+54GiE 'i v,,u:io

i _ :..~,:_ ~_ 4~ - rr r~

s~~Ui v_ . ... ~ ~ r.,_:' ; ~ r: e; ,<.,,,:... ' ~t~r~ t'tE maiv~t?.~~;' ,~at~v .~~~~1 ti~:li~. tl~,~~; mes~:iye ~~ler.o., ~e~;(}~ to th . mr~sa2~ • ar;c~ fy(~e~ ura~~t.,.~ arse ,,



~. ~M ~ ~

Weekend Meteorolo~iSt, WH1~-TV

Nature of Wark

WH10-N, the home of America's highest rated metered-market newscasts, is looking to expand its team

of meteorologists to meet audience demand for weather content anytime, anywhere. We are the

dominant weather leader in Southwest Ohio, the station that viewers count on when severe weather is

approaching. Our current team of five Meteorologists works through N, Radio, Digital and Newspapers

to keep our community safe. Are you ready far the challenge to join this group of outstanding science

professionals?

With our own Radar, HD Graphics, Warning Apps and with Skywarn located in-house —we in~;~est heav;iy

in providing our team with all the equipment necessary to protect our viewers, listeners and readers and

provide strong locally-focused content. Weather is our #1 priority, 24 hours a day!

Cox Media Group, a subsir~iary of Atlanta-based C.'ox Enterprises, is an integrated broadcasting,

publishing, and digital media company that include the national advertising rep firms of Cox ~~ps. With

revenues exceeding $1.5 billion, company operations include 25 broadcast television stations, one Iota;

cable channel, 86 rpdio stations, four metro newspapers, more than a dozen non-daily publications, and

over 200 digital services.

Resg~onsibilities:

• Candidate must create and follow the WHIO-TV weather format and action plans.

• Must have the ability not only to forecast in weather market, but also have the ability to

communicate that forecast in a way the viewers will understand.

• Qualified candidates wil! be proficient at updating the web with blogs, graphics and videos, as

well as using social media.

Education/Experience

• B.A. Degree in Journa{ism, Communications, Science, or Other

• 1+years television weathercaster experience

• Completion of Certified Broadcast Meteorology (CBM} program, or be in process of completing

this year (2015}.

• Rewires strong computer skills and commun6cation skills

Want to know more? Tell us why you're ready to lead. Send a cover letter and resume to

Caryn.golden@cmgohio.com.

Cax Media Group is an Equal Opportunity Employer.



Garrison, J~mica {~N1G•Dayton}

Subject: FW: Employment Opportunities -Cox Media Group Ohio
Attachments: Ail_Media Journalist I.032515.pdf; All_Media lournalist_II.d32515.pdf;

Digital_Marketing_Manager.032515.pdf

'- Email' <career@cedarville.edu>; '- Email' <ldevondG~centralstate.edu>; '- Email'
<josh.logan@csu.edu>; '- Email' <hrteam@coxohio.cam>; ̀- Email' <Day-VEST@lycos.com>; '-
Email' Cmrabinaon6@devey.edu>; '- Email' <huocrecruit@gmail.com>; '- Email'
<swackkidG~yahoo.com>; '- Email' <kslaton@jvscinti.org>; '- Email' <cscjabsG~kent.edu>; '- Email'
<jaanie.krein@miamijacobs.edu>; '- Email' <careercenter@n~b.org>; '- Email' <hrGnab.org>; '-
Email' <dclark@beonair.com>; '- Email' <Aminah.CostnerC~jfs.ohio.gov>; '- Email'
~tommielewis@mipcllc.com>; '- Email' <hwilliams~wilberforce.edu>; '- Email'
<careers@wittenberg.edu>; '- Email' <cheryl.krueger@wright.edu>; 'twithrowl@udayton.edu';
'IdickeylGudaytan.edu'

From: Garrison, Jamica {CMG-Dayton)
Sent: Wednesday, March 25, 2015 6:42 PM

To: Garrison, Jamica (CMG-Dayton) <.lamica.Garrison@coxinc.com>

Subject; E~tipl~yment Opportunities -Cox Media Group Ohio

Good Day,

Please share this with job seekers interested in an ~pporturuty with our company.

Thank you for being a partner wide Cox Media Group Oluoi

Have. a great day.

Nt7TE: 'These positions wiJ.l not be active on our website until next Frid~.y.

~~ f ~ ~ 
.

C~R~UP Ohio

Jamica Garrison (.Human Resources Coordinator
Cax (media Grou~~ C?f3ifl ~ 9611 S. Main Street (Qayton, Ohio 45409
Ph: 937-225-6598 ;Fax:: (937) 225-2153 ~ En~~~,il: Jamica.Gar~~son(cr).cox±nc.com

t:rc°uf~n~, su~ut~cn~ Dcirvcring resulis. ~~
a
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GRC7UF~Ohio

All-Media Journalist

Nature or Work

Cox Media Group Ohio has one of the most-advanced multi-platform newsrooms in country (T~f, Radio,

Newspapers, and Digital) and is seeking a city government reporter to fill a new role. The position

requires someone proficient at government and investigative reporting who can produce work that

accomplishes core needs for CMGO's products in print, in digital and broadcast. The reporter will cover

the city of Hami{ton in Butler County, Ohio and important communi#y topics, writing stories, taking

video, producing audio and creating interactive content that drives digital engagement.

Requirements

e Use research to tailor stories to fit the audience for print, TV, radia and digital.

s investigate issues affecting local government, economic development and business as t^cell as

the institutions themselves.

• Wcrk with digital content staff to create story elements that uniquely engage the digit~!9

audience. This may include blogs.

Use social media to engage the audience antl drive people to your stories

• Typical output will be multiple stories per week, including a regular presence on the fra~t page

of our newspapers.

• Reporter should be familiar and comfortable with standards for avoiding libel and dancer and

have a good grasp of Ohio's public records laws.

• Ability to work in high-energy, fast-paced environment..

Education/Experience

• Generally three years or less of comparable professional experience.

• Work involves general reporting, writing, capturing visuals, editing, and social media.

o Varying degrees of proficiency in serving all platforms.

• Expected to develop story ideas and execute according to SAP/SOP and manager instructions.

• Work is Pxpected to be accurate and complete according to set deadlines.

If you are interested, please apply at http://www.coxenterprises.com/careers/search-iobs.aspx

Use Job Code: 254777

Gox Media Group Ohio is an Equal Opportunity Employer
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Garrison, Jamica (CMG-DaDrton)

From: Garrison, lamica (CMG-Dayton)

Sent: Tuesday, June 02, 2015 3:35 PM

To: Aminah Costner (Ohio Means lobs); Beth Robinson (DeVry Inst of Tech); Cheryl Krueger

{WSU-Career Services); Garrison, Jamica (CMG-Dayton); Gary James ((7hio Center for

Broadcasting); Hila Williams (Wilberforce University}; Noward University (Howard

University}; Irene Dickey;loanie Krein (Miami Jacobs Coillege); Kenny Pyles (Intl Col of

Broadcasting); Kim Siaton (Jewish Vocational Services); Lesa Devond (Central State

University); Lew Gibbs {Cedarville University); MitcheN, Toni (CMG-Dayton); Mr. Davis

{DAY-VEST); Robin Piatt (Kent State}; Rolnecia Albert (American Natiana! University);

Teresa Cantrell {Wittenburg University); Theresa Withrow - UD; Tommie Lewis (OFIC);

Webb, Michael (CMG-Dayton); Waods, Damon (CMG-Dayton}

Subject: Employment Opportunity -Cox Media Group Ohio

Attachments: Sales_Coordinator (157395).Q51215.pdf

Good Day,

Please share this with job seekers interested in an opportunity with our company.

Thank you for the referrals!

Q~tau~ anio

Jamica Garrisat~ (Human Resources Cpordinator

Cox Media Group Qhio ~ 1611 S. Main Street ~ Qayton, Ohio 45409

Ph: 937-225-6998 ~ Fax:: (937} 225-2153 (Email: Jamica.Garrison(a~caxinc.com

„.:
Creat~n~ so~utron~. pelivering resu~t~. ~a

f

Newspaper ; Television ~ Radio f Targeted Print &Online Products ! C~rmmercial Print ~ Direct Mail E Qigital Ad Services

"This rrressayc rn~y contain ac'.vertisi;~~~ inu(crial and is br~u ,ht to yvu try Cox Media Gro~~p Ohio. 161 
i South t~Aairt Strect, Dayion, OH A5~i0~. If you do

not wish to receive no=nriercial email messr:oe°~ from the indivir':~.al v:ho sent ycu ;hip message, Tease repl
y io ibis messac~ and type „unsc#bscril~e` in

U ~c subject Gnc



GROUP Qhio

Sales Coordinator

Nature of Wark

Supports Media Consultant to maximize revenue potential and delivery far each account and for the

company.
• Primary responsibility is to prepare Media Consultants so that they can maximize their field time.

This is achieved by coordinating full client proposals including but not limited topre-safes work and

prospecting.
• Manages the day-to-day interaction with Media Consultants and clients including account set-

up(maintenance, coordinating creative and handling billing issues.

Works with centralized ad operations, marketing and research teams to ensure client success.

• enjoys building advertiser relationships wh!le working in a co{laborative sales environment

experience/Gducatidn

v Associate's degree or equivalent experience in a related field or grior advertising experience

• Excellent computer skills including MS Word, Excef and i`~1S PowerPo3nt.

d results driven and highly accountable

• Ability to excel in a fast paced environment and able Yo handle multiple projects simuitaneausly

• Must be able to work independently but also effectively as a part of a team

+ Excefl~nt organization, problem-solving and communication skills both oral and written.

• A strong desire and ability to work in a highly collaborative sales environment

If you are interested please apply at http://www.coxenterprises.com/careers/search-jobs.aspx -Job

Code 157395.

Cox Media Group Ohio is an Equal Opportunity Employer .
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Garrison, Jamie (CI'J~G-Dayton)

From: Garrison, Jamica (CMG-Dayton)

dent: Wednesday, Aprii 29, 2015 10:55 AM

To: Beth Robinson (DeVry Inst of Tech); Chery{ Krueger (WSU-Career Services); Garrison,

Jamica (CMGDayton); Gary James (Ohio Center for Broadcasting); Hila Williams

(Wilberforce University); Howard University (Howard University); Irene Dickey;loanie

Krein (Miami 1aco6s ~olllege}; Kenny Pyles (Intl Col of Broadcasting); Kim Slaton (Jewish

Vocational Services), Lesa Devond {Central State University}; Lew Gibbs (Cedarville

University); Mary J Brown (Ohio Means Jobs); Mitchell, Toni (CMG-Dayton); Mr. Davis

(DAY-VEST); Robin Platt (Kent State); Rolnecia Albert (American National University);

Teresa Cantrell (Wittenburg University); Theresa Withrow - UD; Tommie Lewis (OFIC);

Webb, Michael (CMG-Dayton}; Woods, Damon (CMG-Dayton)

Subject: Employment Opportunity -Cox Media Group Ohio

Attachments: All_Media lournaiist_I.042215.pdf

Good Day,

Please share this with joh seekers interested in an oppartunit~T with our ct~mpany.

'Thank you in advance for the referrals!

~~~~~~
a~ouR onto

Jamica Garrison {Human Resources Coordinator
Coh Media Groin Qhia ~ 1611 S. Main Street ~ Dayton, Ohio 454 9

Ph: 937-225-6998 ~ Fax:: (937) 225-2153 ~ _Email: Jamica.Garrison(a~coxinc.com

,~,~.. ~.n,. ~~
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ncl wish io receive commercial email mFssages Irorn the individual wtio sent you ihi~ rnessng~, please re~;ly to 1i7is 
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tt'~e subjcb! line.
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GRC7UP Ohip

ALL MEDIA Jt~URNAlIST i

Nature of Work
Cax Media Group Ohio has one of the most-advanced multi-platform newsrooms in the countr,~ (N,

Radio, Ne~~vspapers, and Digital) and is seeking a community reporter. The position requires someone

proficient at government and investigative reporting who can write stories for print and digital, shoot,

edit and front N packages for our N audience and be comfortable contributing on-afr voice far radio.

The reporter will join our multi-platform team of reporters based in Dayton and cover several local

communities. They'll be asked to focus on core topics that our readers have indicated are mast

important to them: government watchdog for cities'and schools, changes in the local economy and job

market, events that affect the safety of their families, and the most important news of the day in their

communities.

f€equirements

• Use research to tailor stories to fit the audience for print, N, radio and digital.

• Investigate issues affecting local government, economic development and business as well as

the institutions themselves.

• Work with digital content staff to create story elements that uniquely engage the digital

audience. This may include blogs.

o Use social media to engage the audience and drive people to your stories

• Reporter should be familiar and comfortable with standards for avoiding libel and slander and

have a good grasp of Ohla's public records laws.

• Ability to work in high-energy, fast-paced environment and be committed to learning

throughout their careers.

Ed~catian/Experience

• Bachelor's degree in Journalism or related Reid.

a A portfolio of wa.rk that shows good work in reporting, writing and some evidence of ability to

shoot video and photos and use social media to get and transmit information.

• Genuine interest instory-telling of all kinds.

• Work is expected to be accurate and complete according to set deadlines.

!f you are interested, please apply at h~_[Iwww•caxenterprises.com/careers/searchjobs.~spx

Use Job Code: 156294

Cox Media Grnup Ohio is an Equal Opportunity Employer



Garrison, Jamica (CMG-Qayton)

Subject: FW: Emp{oyment Opportunities -Cox Media Group Ohio

Attachments: Operating_Technieian.Q10615.pdf;

Digital Remant,Maximization_and_VIP Specialist.010514.pdf;

Digital Sales_1'echnical Specialist.010514.pdf;

Digital Training_and_Produ~ Lead.OlQ514.pdf; Operations_Training_lead.0I0514.pdf;

Sales_Execution tead.01Q514.pdf; All_Media_Journalist.Q10715.pdf

'- .Email' <career@cedarville.edu>; '- Email' ~ldevond@centraistate.edu>; ̀- Email°

<josh.loganG~csu.edu>; '- Email' <hrteam@coxohio.com>; '- Email' <Day-VEST@lycos.com>; '-

Email' <mrobinson6@deviy.edu~; '- Email' ~huocrecruit@gmail.com>; '- Email'

<swackkid@yahoo.com>; '- Email' <kslaton@jvscinti.org>; '- Email' <esejobs@kent.edu>; '- Email'

<joanie.krein@miamijacobs.edu>; '- Email' ~careercenter@nab.org>; '- Email' <hr@nab.org>; '-

Email' <dclark@beonair.com>; '- Email' EAm.inah.Costner@jfs.ohio.gav>; '- Email'

<tommielewis@mipcllc.com>; '- Email' <hwilliams@wilberforce.edu>; '- Email'

<careers@wittenberg.edu>; '- Email' <cheryl.krueger~wright.edu>

From: Garrison, Jamica {CMG-Dayton}

Sent: Wednesday,lanuary 07, 201512:35 PM

To: Garrison,lamica (CMG-Dayton} <,lamica.Garrison@coxinc.com>

Subject: Employment Opportunities -Cox Media Group Ohio

Gc>ad Ida}=,

l~lc~ase share the attached positions with jcab seekers interested in employment opportuniries with

OIlZ COI71~)RII~~.

"1'l~~zil~ 5rc~u fc~i- being ~ parti~ei- with Cox ~~lediz Grr~up C?llio!

~-Iav~e a gf~eat da}~!

~~~~C}~l~ 
..

GRCIUP Ohia

Jamica Garrison (Human Resources Coordinator

Cax Media Group Ohio ( 1611 S. Main Street ~ Dayton, Ohio 45409

Ph: 937-225-6998 ~ Fax:: (937) 225-2153 ~ Email: Jamica.GarrisonC?_caxinc.com
-~ ,

Creat+~~~ goluEi~ns. t3c~livering results. ~~
f

Newspaper E Television J Radia ~ Targeted Print &Online Products ~ Gommsrcial Print ~ Direct Mail ~ Digital Aci Services

T his message may coniair~ acSvertising in«terial and is ~ircit~ght tc+ you by Cox ~tiAedia Group Ohio. 1611 Sautii P,
~ain Street, DayEon, ON 45405. If you do

not wi,h to rcceiv~ cammercial entail messages front the individual who seat you this me:ssaye, ~Ic;ase reply to it~is 
message and type "unsubscribe` in

the subject line.



~~o~p o~~o
A~!-Media Journalist

Nature of Work

Cox Media Group Ohia has one of the most-advanced multi-platform newsrooms in the country (N,

Radio, Newspapers, and Digital) and is seeking a higher education reporter to fill a new rote. The

position requires someone proficient at investigative reporting who can produce work that

accomplishes core needs for CMGO's products in print, in digital, and broadcast. The reporter will cover

local higher education institutions and important higher education topics, writing stories, taking video,

producing audio and creating interactive content that drives digital engagement.

Requirements
• Use research to tailor stories to fit the audience far print, N, radio and digital.

e Investigate issues affecting institutions of higher education as well as the institutions

themselves.
• Collaborate with WH10-focused producers, work #a create special reports and daily stories;

some an-air work is expected.

• Work with digital-content staff to create story. elements that uniquely engage the dig'±al

audience. This may include blogs.

• Use social media to engage the audience and drive people to your stories.

e Typical output will be multiple stories per week, including a regular presence on the front page

of our newspapers and possible on-air presence.

• Reporter should be familiar and comfortable with standards for avoiding libel and slander.

o Ability to work in high-energy fast-paced environment

Es~ucatlon/Experience

• Experience in beat reporting; proven ability to write compelling narrative stories and other text-

basedjournalism; experience taking photos, videos and producing television packages; and

experience producing audio far radio.

• Experience in digital storytelling and use of social media to engage and grow audience.

Experience in investigative journalism across platforms.

• Knowledge of issues facing higher education.

• Bachelor's degree in relevant discipline or equivalent experience

Excellent communication and presentation skills, both verbal and written

If you are interested, please apply at http:J/www.coxenterprises.com/careerslsearch-jobs.aspx

Use lob Code: 1413990

Cox Media Group Ohio is an Equal Opportunity Employer
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Garrison, Jamica (CMG-Dayton)

Frain: Garrison, lamica (CMG-Dayton)

Sent: Tuesday, April 28, 2015 9:54 AM

To: Aminah Costner (Ohio Means Jobs}; Beth Robinson (DeVry Inst of Tech); Chery! Krueger

{WSU-Career Services); Garrison, Jamica (CMG-Dayton); Gary James (Ohio Center for

Broadcasting); Hila Williams {Wilberforce University); Howard University (Howard

University}; Irene Dickey; Joanie Krein (Miami Jacobs Colllege); Kenny Pyles (Intl Col of

Broadcasting}; Kim Slaton (Jewish Vocational Services); Lesa Devond (Central State

University); Jew Gibbs (Cedarville University); Mitchell, Toni (CMG-Dayton); Mr. Davis

(DAY-VEST); Robin Platt (Kent Staten; Rolnecia Albert (American National University);

Teresa Cantrell (Wittenberg University}; Theresa Withrow - UD; Tommie Lewis (OFIC);

Webb, Michael (CMG-Dayton}; Woads, -Damon (CMG-Dayton)

Subject: Employment Qpportunities -Cox Media Group Ohio

Attachments: WHIG-N_Promotion_Writer Producer.041415.pdf;

Broadcast_Tra~c Assistant.04151.5.pdf; Assignment_Editor.042215.pdf

Goad. Day,

Please share with jab seekers interested in being considered for an employment opportunit~r with

our company.

'I"hank you in advance for the referrals!

~~ ~
GRQU~' Ohio

Jamica Garrison ~ Human Resources Coordinator
Cox (Media Group 0{~io ~ 1611 S. Main Street ~ Dayton, Ohio 45409
Ph: 937-225-6998 j Fax:: (937) 225-2153 ~ Email: Jamica.Garrison (c'r~.coxinc.com
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,A = ~ ~~ ~_~ _
t.• . .

Broadcast Tra~'~ic Assistant for WNIO-TV and Radio

Are you ready to be challenged in a deadline driven, fast paced, evolving Media Company?

Cox Media Group has an opportunity for you working as a broadcast traffic assistant for WHIO-TV and

Radio. This ideal candidate will provide internal and external customer support to implement

advertising media schedules and products for sales. This role requires high-level administrative and

communication skills and will be responsible for log formatting, processing traffic and copy instructions

for local and national advertising. This individual will also serve as a support in other capacities within

the traffic team which includes: online reporting with our networks, radio logs and other duties as

assigned within the operations support team. Successful candidates must be proficient in Micresoft

office ~roduc~s, have excellent verbal and written communication skills and be an excellent pra~7lem

solver working in a team and open environrryent.

Education/Experience

• Associates or Bachelor's degree and 2+years of experience in a high (ever ad~ninistrati~~A

position or 3 to 5 years equivalent experience in an administrative role

o Experience working in a deadline driven/fast faced work environment

This role requires administrative skills and will be responsible for log formatting and requires

ongoing communication with programming and marketing. Must have excellent

communication, problem solving, attention to detail, organization and prioritization skills and be

customer focused

• Be able to work independently but in a team environment

• Troubleshoot issues as needed. and complete tasks as assigned to meet deadlines

• Proficient in using Microsoft Office (Word, Excel, Power Point and Outlook)

• Exercise discretion and handle confidential materials and information

• Serve as a support role in other capacities within the traffic team which could include n~twark

reporting, radio logs and other duties as assigned.

o Take initiative to provide solutions when solving customer concerns/issues.

p Must be able to work non-traditional hours as needed.

Preferred Ski!!s
• Previous experience working do a media platfr~rm

Knowledge of sales workflow and sales practices helpful

tf.you are interestEd, please apply at ht~f www.coxenterprises,com/careers/search-~bs.aspx

Use lob Cade: 155940

Cox Media Group Ohio is an Equal Opportunity Employer
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Garrison, Jamica (CMG-Dayton)~~ ~~

From: Career@cedarvilie.edu

Send Wednesday, May 27, 2015 4:12 AM

To: Garrison, Jamica (CMGDayton}

Subject: Broadcast Traffic Assistant for WHIG-Nand Radio is expiring

May 27, 2015, 4:11 am

Dear Jamica Garrison:

This is a remindex that the Job Posting for Broadcast Traffic Assistant for WHIU-TV and Radia

is expiring on Friday May 29, 2015.

If you wish to extend your posting, you can do so by logging into your account (http://ceda~ville-

csm.symplicity.com/} and follow the instructions below:

1 - Go to http:/icedarville-csm.symplicity.com/employer

2- Enter your username (email) &password on (Login screen page)

3- You are ;no~v or your HOME PAGE

4- Click "fobs" on the top menu bar

5- Select the job position you. wish to EXTEND (chick the job title) 6-Change the 'Expiration Date'

to a future- date
7- Click SUBMITI

If your job posting has expired, below are instructions on how to access the job posing to extend

it:

1 - Go to http:t/cedarville-csm.symplicity.com/employer

2- Enter your username (email) &password an (Login screen page)

3- You are now on your HOME PAGE

4- Click "jobs" on the top menu bar

5- Click on ADD NEW button

6-Click on SHOVt~ ARCHIVED button

7-Select the "archivQ~" job posting by clicking on the down arrow $-Chan~~ the Exr~iration Date

to a fu~ure date 9-Click SUBMIT button!

If you do not have a password to access the position, please contact Career Services.

Best Regards,
Your career Services Team

Career services
Cedarville University
937.766.7868 OFFICE
937.766.7876 F.AX



Garrisar~, Jamica (CMG-Dayton}

Subject: FW: Employment Opportunity (HOT JOB) -Cox Media Group Ohio

Attachments: Chief_Meteorologist.021015.pdf

'- Email' <career@cedarville.edu>; ̀- Email' ~ldevond@centralstate.edu>; '- Email'

<josh.logan@csu.edu>; '- Email' <hrteam@coxohio.com>; '- Email' <Day-VEST@lyc~s.com>; '-

Email' <mrobinson6@devey.edu>; '- Email' <huocrecruit@gmail.com>; '- Email'

<swackkid@yahoo.com>; '- Email' <kslaton@jvscinti.org>; '- Emaii' <csejobs@kent.edu>; '- Emai
l' 

<joanie.kreinG>miamijacobs.edu>; '- Email' <careercente~~nab.org>; '= Email' <hrGnab.org>; '-

Email' <aclaxk@beonair.com>,• '- Email' <Aminah.Costner@jfs.ohio.gov>; '- Email'

<tommielewis@mipcllc.com>; '- Email' <hwilliam8@wilberfarce.edu>; '- Email'

<careers@wittenberg.edu~; ̀- Email' <cheryl.krueger@wright.edu>; 'twithrowl@uc~ayton.edu'

Frortt: Garrison, Jamica (CMG-Dayton}

Sent: Tuesday, February 10, 2015 2:58 PM

'To: Garrison, Jamica {CMG-Dayton] <lamica.Garrison@coxinc.com>

Subject: Employment Opportunity (NOT JOB) -Cox Media Group Ohio

Please share rtlis ~~T ~(.7B with j<~b seekers interested ir1 air c>j~~x>rtunin~ with ~~ur com~~sii~~'.

'I'h~lnl~ vc~~~ fc>r i7cin~; ~i ~~arriler ~~~ith Cap ~~Tedi~i Group C)l~io!

I-Iat~e ~ ~;1•~at da~~~

fiF~~JUF~ Ohio

Jamica Garrison ~ Human Resources Coordinator

Got. Media Gaup Ol~ic~ ~ 1611 S. Main Street ~ Dayton, Ohio 45409

F'tE: 937-225-6998 ~ Fax:: (937} 225-2153 ~ Ernaii: Jamica.Garrison(a~coxinc.com '.
__

m
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i!~c; suf ic;c.; !irx:.

1



~~
~~ovr~ an~o

Chief Meteor~lo~ist

Nature of 1Nark

WHIO-N, the home of America's highest rated metered-market newscasts, is looking for a Chief

Meteorologist. We are the dominant weather leader in Southwest Ohio, the station that viewers count

on when severe weather is approaching. our team of five Meteorologists works through N, Radio,

Digital and Newspapers to keep ourcommunity safe. Are you ready tar the challenge to lead this group

of outstanding prafessianais?

With our own Radar, HD Graphics, Warning Apps and with Skywarn located in-house —we invest heavily

in providing our team with all the equipment necessary to protect our viewers, listeners and readers and

provide strong locally-focused content. Weather is our #1 priority, 24 hours a day!

At Cox Media Group you will be working for a company with a national faotpr3nt and excellent benefits,

including 4p1K and a private pension. Your work environment is our 52,00 square foot contQnt floor ~t

the Dayton Media Center— home to 175 journalists. V~/e also have an on-site gym -and cafeteria.

Requirements

Candidates must hold their CBMI or be on a path to acquire it within the 2015 calendar year.

1Nant to know mare? Tell us why you're ready to lead. Send a cover letter, resume, and lin;< to your

latest work to Caryn.~olden@cmgahio.com.

Cox Media Group OhiojVlltii0-N is an Equal Oppcartunity Employer
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GRQUA Qhio

ALL MEDiA JOURNALIST E

Nature of Work

Cox Media Group Ohio has one of the most-advanced multi-platform newsrooms in the country (N,

Radio, Newspapers, and Qigital) and is seeking a community reporter. The position requires someone

proficient at government and investigative reporting who can write stories for print and digital, shoot,

edit and front WHIO-N packages for our Dayton-Springfield N audience and be comfortable

contributing on-air voicing for radio. The reporter will jainour multi-platform team of reporters based in

Springfield and cover several local communities. They'll be asked to focus on core topics that our

readers have indicated are most important to them: government watchdog for cities and schools,

changes in the local economy and job market, events that affect the safety of their families, and the

mast important news of the day in their communities.

Requirements

• Use research to tailor stories to fit the audience for print, N, radio and digital,

• investigate issues affecting local government, economic development and business as 4vell as

the instifiutians themselves.

• Work with digital content staff to create story elements that uniquely engage the digital

audience. This may include biogs.

• Use social media #a engage the audience and drive people to your stories

P Reporter should be familiar and comfortable with standards for avoiding libel and slander and

have a goad grasp of Ohio's public records laws.

• Ability fio work in high-energy, fast-paced environment and be committed to learning

throughout their careers.

EducationJExparience

• Bachelor's degree in Journalism or related field

• One year or more of related. experience

• A portfolio of work that shows good wt~rk in reporting, writing and some evidence of a;",ility to

shoot video and photos and use social media to get and transmit information.

• .Genuine interest instory-telling of al.l I:inds.

• Work is expected to be accurate and compete according to set deadlines.

If you, are interested, please apply at http•Jlwww coxenterprises corn/careers/search jobs.aspx

Use Job Cody: 159398

Cax Media Group Ohia is an Equal Opportunity Employer
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Associate Editar, Branded Content

Nature of Work

Cox Media Group is seeking an individual with 4-6 years of copywriting, editing and project management

experience to oversee the creation and placement of quality branded content to for CMG's

advertising/marketing clients. The ideal candidate must be a creative and strategic thinker, have

excellent copy editing skills, be results-driven, possess strong communication and research skills, and

possess an ability to cover a wide range of B2B and 62C topics. By joining Cox Media Group Ohio you wi!!

be part of a team of professionals on the area's most influential media company.

Responsibilities

• Work rr:ith clients, media consultants, and marketing agencies to create and produce strategic

branded content campaigns across CMG Ohio`s owned and operated media properties in support

of~client marketing goals.

• Quality control: Undertake quality assessment of copy edited content and provide high-level

feedback to copy editors and wriCers.

• Client communication: Participate on client calls and emai{s to provide editorial guidance and

ensure clients expectations are met.

e Develop a freelance network. Identify and engage with qualified and appropriate freelance

writers to determine suitability for client content marketing programs. Conduct quality

assessment of articles written by freelance writers to ensure client standards have been met.

Coach and develop freelance writers on brand alignment and voice.

a Workflow management: Work with Content Services team to ensure consistent and timely

delivery of content to clients, adhering to daily, weekly and monthly goals and deadlines.

Requirements

Q Excellent editing skills with an exceptional eye For detail

• Ability to adapt to multiple editorial styles depending, vn each client's needs

• Excellent organizational skills and ability to juggle multiple tasks on deadline

• Ability to develop sfirong professional relationships with each client's editorial contacts

• Excellent.communication skills and ability to effectively deliver constructive feedback

• Self-starter approach to work with an eagerness to consistently meet and exceed objectives one

take. on more responsibility

Ability to work collaboratively in a team environment

Ability to thrive in an entrepreneurial culture

• Familiarity with Microsoft Office, Google apps

Solid references



Experience

6achElor's degree in English, journalism, marketing, communications, orrelated field or

equivalent years. of experience

Knaw(edge of search engine optimization concepts a plus

• 4-6 years of professional writing and editing experience

Video production and photography experience valued.

If you are interested, please apply. at http://www.coxenterprises.com/careers/search-jobs.aspx

Use Jab Code: 1512104

Cox Media Group Ohio is an Equal Opportunity Employer
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GRpUP Ohio

Reporter 1

Came join the best news team in.the country!

The Journal-dews is looking far strong, passionate and energetic journalists to join our team aid Butler

County's ~2 saurce far local newsl We work an the ieading edge of news, charting new courses for haw

journalism is. practiced and delivered to our communities. As part of our team, you'll work on the front

lines of all four major delivery platforms: N, Digital, Print &Radio. You'll join a team of more than 200

journalists, working in our state-of-the-art 52,000 square foot Media Center in Payton and Nos~thern

Cincinnati newsroom. And, with Cox Media Group you'll be part of afamily-owned company rooted in

over 100 years of journalism excellence with operations in many of America's most desirable media

markets.

The future oijournalism is here, are you ready to join us?

R~sp~r~~i~iiities:
Display urgency, tenacity and passion to get the best, most complete content qu?ckly into the digital

space and in print by deadline.

o Create breaking news content effectively and communicate to managers as soon as a .stiory is

confirmed, and update weather content when weather conditions warrant.

e When the first to arrive on the scene of breaking news, quickly assess the situation, relay

information to the assignment desk.

". a Generate clean, concise content that is balanced ar~d unbiased, complete, in-depth ar~ra

dependable, incorporating, where appropriate, a diverse range of sources. Content sh~u(d not

contain errors of fact or judgment.

s Ilse s~ron~ interviewing skills and demonstrate investigative and enterprise-writing sells by

utilising public records and ern~loying strong feat development techniques.

• Der;ienstra~e social media savvy and use techhology to file content remotely. '

Are f~exib{e in scheduling because of the changing needs of news. events, including way king

over~irne and being on call, and handle other assignments as needed:

• Maintain speed, quality and clarity when writing breaking news, enterprise and daily stories.

• Crea*e multiple news stories per day.

File reports for radio and digital.

Minirreum Qualifications

• Bachelor's degree sn Journalism or communication or equivalent years of experience

• At least 3+ years of communication/journalism experience.

{f you are interested, please apply at htt~:/1www.caxenternrises.com/careers/search~obs.aspx

Use Job Code: 151473Q

Cox Media Group Ohio is an Equal OpportunitX Employer
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Social/Mobile Product Manager

Mature of Work

Sacial and Mobile content and revenue are two key factors in any digital news operation and CMG Ohio

is no exception. The Social/Mobile Product Manager wil! be heavily involved with industry trends,

technologies, and strategies related to social media (e.g. Facebook, Twitter, Instagram, Pinterest,

Periscope, Google+, etc.) as well as mobile {e.g. Phones, Tablets, Apps, Responsive Design strategy,

audience wantsjneeds for mobile, etc.J. With traffic to news sites increasingly coming from social media

via mobile devices, it is critical to understand their relationship to journalism to inform strateg;~ and.

execution.

Regtairerv~ents

e Build and execute social media strategy though research, audience identification, platfarrr:

~etermir~ation, ar.~ the journalism and busir+ess gaa(s of CMG Ohio

v ~ e ~,~r ~p„rn~nage, arrd optimize company pages within each social platform to i?~cr~~se the dsibifity rf

cnmp~+ny'~ social content

:.-=~:°Y~ °:: Cant'sruausi~y im~rov~ social me~9a strategy far the campary by capturing and analyzing t.~;e

-. a` t appi.opriate dataJmetri~s, insights, best pra;;tices; and then c~rnmu ~icating findings with she

comp3n>>

C~evefop and implement social media content; identify nevv opportunities in social media; ~nelp to

create CMGO content social media standards and ensure appropriate execution

"'• Lead and collaborate with other departments in CMG Ohia and other CMG locations to menage

refutation, identify key contacts, and coordinate actions on both alocal-and corporate 1ev21

• befine product requirements for new products (e.g. apps, websites, tools, devices, etc.) bused on

Industry trends, company goals, data/metrics, and internal discuss

• Actively participate in and organize product QA (Quality Assurance) reviews for any new r~r updated

product prior to release

e Complete regular product performance summaries and. distribute appropriately ti~ithin the. , .

company, identifying successes, challenges, and recommendations

« Take an active role in organizing/completing training of various products, tools, processes, etc. far

a(I departments in the company

• Ability tq Mork ir, high-energy, fast-paced environment

~ Maint?in a high degree a familiarity v~+ith tr~jor social media net~~orks and apps, i~~cludin~i

~facebop!c, Tavitter, Inszagram, Pint rest, Gco~le+, and anything e(se tfjat may become p~~:.ular

• Train others on mobile and social media best prac~ices, En~luding content strategy, aptirr~i?atian,

best practices aid tease writing

e Work witi~ content teams tc~ ensure immec;aat~ social anti mobile presence_~~rin~ breakir~ news

and. set~~~re weathQr

►~entify and 'smplement sales and marketing opportunities
e Identify mobile-first and social-first. events and opportunities, and. create strategies: for,m~ximizing

value.

EduG~tion/Erp~rience
~ Bachelor's degree or equivalent experience
: At least 2 y?ars content creation or optimization experience



• Ability to write and edit and presenfi copy to CMGO standards

• Knowledge of AP style
e Ability to work nights, weekends and holidays as necessary

• Results-Oriented approach with a proven track retard

if you are interested, please apply at http•//www.coxenterprises.com/careers/search-iotas.aspx

Use lob Code:
1514362

Cox Media Group Ohio is an Equal Opportunity Employer

~ _.
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GfiOEIP Ohio

MARK~'TtNG PR~.4ECT tU~~l~,AGCR

Jab ~urnmary

Accountable for and manages the development, implementation, accountability

and ongoing maintenance of praject~ for the marketing department assigned

directly by the Vice President of Marketing. These projects could involve mt~~tipie

departments and personne{ both locally and at the corporate office level. Cauid

be cornpfex in scope. In addition some administrative work could be include.

This is accomplished through:

• Creatipn of action plans
• l~~velopment of intema! documents with deadlines

~'ushing through a complex organization by ensuring III parties com~;1lete

~~liv~~•a~sl~~ on time
~= o ;~ardinatior~ of subject experts, training, communication and. other

~~aources a~ needed

::-:` ~iajar ~~ta~s and ~te~ponsiiailifiies

;~ , ;.

• Producing a plan that wiN be t6~e base document to define roles,

r~sponsibilitiss, deliverables, and milestones

• ~ ~nc~oing management of pcoject(s) and maintenance of the plan(s),

activities and other reporting documentation for small to medium sized

projects
• Leading/participating in meetings at the operational and project level:

• Providing continuous feedback an project status

• C7ffering constructive options to ensure project{s) track to original

expectations
• Identifying resources and/or scheduling conflicts

o F~nctianing as an escalation paint to keep al! parties aware of overall

project impact, and facilitatinr~ management decisions at the earliest

possible #ime
• Initial drafting of internal/external communi~a~~ions

~'~si.gnirg, impl~ment~ng and ~~ral~aatin~ marketing plans liar online/~~~~~bile

nitiativ~, iE~duding launches, ~Qdesiyns, and product Emp ~vements.

• ~xperti~e ir: project managPr~~ent discipline ar~d te~hr~i~ue~

,~~ility to ~~~~i and mat~vate cress-fi~nctiona{, fi~i~h!~,~-matrixE~~ tams ~r~d

~E~fi~ract ~vitE~r a00 levels .
• ,ability to be fiex~ble, f~flow tight deadlines, organize -and prioritize work

9 Strong r~erb~! ar~d wci~ ng skill. _ _.

~frcn~ team building skills



Qualifications

• 3 - 5 years related work experisnc~ _ r~~

e Fraven track record meting project dates
• bachelor's degree ar equivalent year of experience

Prefe~r~d

• (~1~ ;rosoft P[oject and orlBasecamp
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GfitC~UF' Ohio

MARKETING COORDINATOR

!OB SUNtMARY:

The marketing coordinator is responsible far providing execution support for a wide variety o. marketing

initiatives on the events, community outreach and promotions team. The position will act as a liaison ii

the marketing department with internal c{ient groups including sales and content to handle details to

ensure the on-time and on-target delivery ofmarketing support. The position requires an individual

with exceptional project management, customer service and. problem-solving skills, a strong attention fio

detail and follow through, excellent interpersonal skills (written and verbal) and the ability to manage a

wide variety of marketing execution tasks under deadline. The marketing coordinator wi!! also provide

back up support for the execution of contests, events; ad trafficking and scheduling, and other

administrative functions within the department..

Assists marlceiing specialists and managers fo execute details of n~snerous consumer contests,

B2C ~venis, marketing campaigns and promotional. p~rtnersfiips - a!I requiring an attention to

detail aid the ability/willingness to communicate toJwith key constituents

s Contest fulfillment and prize managemEnt-for departmental promotions

•~" • Tracking of tickets and prizes that come into the department

e ~ Creation end main~enance of departme~ital calendar to include aiI events, promotions, and

major sponsorships

• Manage ordering all promotional materials for the marketing department and street team

efforts

• Maintai;~ prize winner database

• Serves as primary back up to related functions for the department

QUALtFKAT10N5

• Associates degree required (marketing, business; communications or a related field)

• 3 years of rnarketing and project management experience

• Strong prajett management skills needed. Accountable for quality of outcome

• Pro~icient in Microsoft office including excel, word, and power=paint

+ Expmrience with Photoshop preferred

• Highly creative, yet detail oriented

s Positive at~itude with the ability to work. in a Marti; setting and willingness to assist w!~~never

~eedect to get the job done

6 Exc~lient int~~ personal, organisational; verbs! and written communication skills

e strong customer service skills required
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~~our~ ono

Fl1lL TilVtE VID~C~GR~PHER/EDITOR tl

Requiremenks / R~s}~onsibilities

• ;Proficient in use of ENG camera and non-linear video editing

• Working competency in use of field lighting

• V'Jorking competency in use of ECG microwave vehicle

• Some working knowledge in use of bonded cellular transmitter (Live U)

• Working competency in use of DSLR

• Works indepandertly with some supervisor oversight

• t~~ility to use Photoshop ar similar picture editing. software

Ability to navigate newspaper budget lines and write .picture captions

• Routinely identifies the best video and still images to use on air and for digital

o Takes care in editing to make sure audio and video match copy

• Communicates well with newscast producers and EPs

Education /Experience

• Must possess a valid driver's license with a good driving record

• 5 + years of experience in a medium-large market new gathering organization

• degree in photojournalism is a definite plus

If you are interested, please apply at htt : Lwww.coxenterprises.com/careersfsearch-ious.aspx

Use 1oG Code: 1513159

Cox. Media Group Or~io is an Equal Opportunity Employer
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G~idUPCthia

Promotions Producer

1AtF91tJ-YV Pro~matian Writer/Producer

Wk~iO-TV, the number or e CBS affiliate in the country, is seeking aWriter/Producer aid skilled

marketer to create compelling spots and campaigns that drive audiences across our T~J, radio,

newspaper and digital platforms. Candidate must be a strong copywriter, a creative editor, and

DSLR videographer who can produce a spot from beginning to end, and work well

independently. Must bedetail-oriented, have strong organizational skills, and be highly

collaborative. if you're a news junkie with excellent production skills send. your resume and a

link to your demo to...

Responsibilities 'tr~clude:

v !N~-ifing/prcducing early evening and late news t6picais

e : < ~ ~JSL~ video~raahy

~ (Von-~is~ear editing

• PSA video production

m TV;d~,nrs Image ~ramotion as needed

m Cr~~s~-platform writing for social and print marketing

a Typica{ work hours weekdays 2pm-11pm

Qualifications:

• Bachelor's degree in Marketing; Journalism, Media Production or equivalent years of

experience

• Minimum 2 years television marketing or video production experience

o Excellent problem salving, communicat9or~ skilEs botf~r or~i ~r~~ written

e Ability to work in a fast-paced deadline-driven enviranmert
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~~ ~ ~~-
G~oup ono

Sales Coordinator

Rlature o~f Work

• 5upports PJledia Consultant to maximize revenue potential and delivery far e
ach aecaunt and for the

company:.

Primary responsibility is to prepare Media Consu{tants so that they can maximize 
their field time.

This is achieved by coordinating full client proposals including but not limited to 
pre-sales work and

prospecting.

• Manages the day-to-day interaction with Media Consultants and clients incl
uding account set-

up/maintenant2, coordinating creative end handling billing issues.

• Works v~~ith centralized ad operations, marketing end research teams to ensure 
client success.

Q ; Enjoys ► u'siding advertiser relationships while working in a caHaborative sales ~nvironmer:s

Experi~nc~~ Education

~ '- Associate's degree or equivalent experience in a related field or prior advertising experierrce

o Excellen~ computer skills including MS Ward, Excel and MS PowerPoint.

o Results driven and highly accountable
• Ability to excel in a fast paced environment and able to handle multiple projects simultaneously

~~- Must be able to work independently but also effectively.. as. a part of a team

• •~ Excellent organization, problem-solving and communication skills both oral and written.

A strong desire anc~ ability to work in a highly col!a6orative sales envi~ onment

If you a;~. interested please apply at http://www.coxenterprises.com/careers/search-job~.aspx -

1ob Code 1518&25.

Cox Media Group Ohio. is an Eq:~al Opportunity Employer
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Sales Coordinator

Nature of Work

• Supports Media Consultant to maximize revenue potential anu delivery for each account
 and far the

company

• Primary responsibility is fo prepare Media Consultants so that they can maximize 
their fiei~ time.

This is actsieved by coordinating full client proposals including but not limited to pre-sales ~
,~ork and

prospecting.

e Manages the day-to-day interaction with Media Consultants and clients including account
 set-

up/maintenance, coordinating creative and handling billing issues.

• Worics with centrali2ed ad operations, marketing ar~d research teams to ensure client success.

o Enjoys b~;lciing adver±iser relationships while ~r✓or ing in a coilabor~tive ~al~s environmer'

Ex~eri~r~c~~Ee&ucafi~n

Assoc+aye's degree or equivalent experience in a related field ar prior advertising experience

a ExCelle~~t Cosxtpu.er skills including MS Word, Excel and (VES PowerPoint.

• Results driven and highly accountable
~ Ability'to excel in a fast paced environment and able to handle multiple projects simu(tan~ously

M ust be ta ble to work independently but also effectively as a part of a team

a Ex:,ellent organization, problem-salving and communication skills both oral and written.

• A strong desire and ability to work. in a highly collaborative sales environment

I f you are interested please apply at http:[/+,vww.coxenterprises.cam(careers/search-job:,.aspx -
lob Code 1515238.

Cox Media Graup Ohio is an equal 0~portunity Employer

,,
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Digital Vendor Fulf~ilmen~ Sp~~i~list

Nature of Work

This role wii! sense as the primary point of contact handling the unique nature of execution for thA large
variefy of d'i~:~i,ai vendors that we work with.

This ~osit~on;~~i!! work closely with the GSMs as well as the Digital Operati~ns/7'rai~ing Leads to ensure
that fihe mix i~ communicated and trained consistently Frith the sales staff.

This roi~ v~riN-strEamline execution and accelerate the c.~nfidence in go-to-market strategies improving

output acras~. the sales organization.

Responsib'sti~ies

• Liaison between Sales/Operations on all digital vendor relationships
This rile wEil serve as the Subject Matter Expert (SME) as it relates to fulfillment of key products and
development of SOPs for each vendor

• This p2i san wll! serve as the primary point of contact for all vendor related issues, i.e.,
troubleshooting, comm,~nicafion, fulfillment issues

e , Proactive in communicating to the Digital team new vendors and the supporting SOPs for each.

Experien~~J~ducat6nn

• BachElor's degree or equivalent experience and a rninimum of 3 years of experience in a digital
environment

• Process criented with systems knowledge
• ~ Strong P,rganization and communication ~~cills
a A sty ~rcj desire to work in a highly col!abor~tive sa'Qs environment
• R.bility t~ manage multiple daily tasks
tl , Flexibility tc work in a rapidly changing environment
e ' Self-activated and ability to work weU under pressure
• Strong focus on teamwork and ability fo rrianage relationships across multiple department^
• ~:esults ~ri~nted with great attention to detail
• Able to apply creative thinking and excepti6nal problem solvinr~ skills
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Di~itaE Audience Specialist I

Kev Requirements

s Curate and present digital-first content so that it appeals to an increasingly mobile and

socialaudience

o Identify and implement compelling ways to feature content on mobile site and app, with a focus

an the relationship between social and mobile

Work with Content teams to ensure immediate social media and mobile presence (SMS,

push: alerts, apps) during breaking news and severe weather, assisting as necessary

• Identify mobile-first events and content that are prime opportunities to engage audiences via

mobile devices

Demonstrate ability to generate digitalgraphics and work in video editing

Abi;it~;~to ;nrorl< in ahigh-urgency environment that sometimes can beccme noisy and chaotic

Er~p~oy news judgment to select brand-appropriate content for all CMGO platforms

~evi~w and analyze metrics to inform daily content and strategy decisions

~: *~ O~cii~nize all content (stories, video, photos, live streams, etc.} for maximum search

engine reach and social media referrals

Generate ideas and create content (news bursts, blogs, polls, photo galleries, video,

quizzes; etc.) to grow visits across all platforms

Write clear and compelling headlines, teases, news bursts and social media posts

Effectively and regularly communicate and collaborate with colleagues, managers and

other stakeholders across department

Demonstrate ability to be flexible and work in high-energy fast-paced environment

Proactively solve problems and help others find solutions when needed

Stay current on digital audience, technology and advertising trends to -help drive

business development .

m Utilize strong presentation skills (PowerPoint, Word, etc.) -must be,able to pre~nt i
n

front of groups when needed

Harc~(e oti~~r assignments as needed ~howi~~g flexib'siity and adaptak~ility

Mir~imsarn ~ea~6remen s

bachelor's degree in relevant discipline or equivalent experience

• Minimum 2year of social media experience with proven track record

Excel~ent communication and presentation skills, bokh verbal and written

Af~ility to support a 24/7 operation-including nights, overnights and weekend
s
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Name DDN EMPLOYMENT

Acct 0171200 Address ******DO NOT MAIL******

Phone 93722S2IU7

E-Malt City DAYTON State OH Zfp 45402

Ctienl
Caller: Shari Sine

Ad I~Iame 17443799A Reply Request

Ad Id 17443799 Standby Type

Start 01/08/16

Class 2115

Copy Ltne Digital Audrenee Spec I

Editions WE~C/SKYV~1% G. D. #

Earliest Prod~cEio,n headline: O1/10/20th

Lines........- 91

Depth....... i.45

columns... I

Price 0.00

Other Charges 0.00

Discounts 0.00

Total 0.00
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Ad Name 17451918A
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Earliest Prac3uction Deadline: OUIO/2016
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Columns... l

Price O.QO

Other Charges O.Op

Discounts 0.00

Total 4.00
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OUI~SIDE l~~~3@A ~OlV5U~.T~11VT

Summary
The Outside Sales Media Consultant is responsible for developing client relationships by creating

marketing solutions and executing them from the initial planning stage to presentation, implementation

and follo~u;up; Priorities of this position inciudQ continuous account development and new business

account development through aggressive sales strategy including thorough needs analysis utii~zing the

fuEl fine of Caz Media Group Ohio products including Radio, Digital, Television, Print, and other niche

product opportunities to grow market share. This position will report directly to a Local Sales Manager.

Responsibilities

• .Determines advertising campaign requirements by utilizing product and service know{edge

including thorough understanding of radio, digital, marketing research, med'+a capabilities and

audience characteristics

• Identifies current and future customer service requirements by establishing rapport ~n:nth actual

end potential customers

• Hers customer develop and maximize advertising budget by confieering v~rith key stakeholders

(mana~emer~t, designers, media specialists) t~ develop the optimal media solution

m Obtains client acceptance by developing -campaign strategy and pr~esentin~ multimedia soluti~z~s

end implements campaigns by negotiating a:~d authorizing contracts

e Eva!uales and adjusts/redirgcts campaigns b~~ studying a.nd.an~lyzing results and recei~mendirg

future direction
e pevelops new business contacts and opportunities through networking, territory min:rig and

eferrals

• Pr~~ares reports far customers by collecting, analyzing and summarizing informatian'and trends

>: • Rzs~~nsible'ar reaching monthly revenue goals

o fvtai~tains professional knowledge by attending educational workshops, reviewing pr:~fessional

~ut~!icat~ons, establishing professional networks and participating in professional assn~iations

C~7ti~ibutes to the company team effort by accomplishing related results as needed

Educa~ian/~xp~cie~+ce

• Sales experience with a track record of success

• Attention to detail

• Multimedia sales experience preferred

Bachelor's degree preferred with emphasis on marketing, management cr communic4;tions

« ~t least three years of successful sales experiP~ce required with strong emphasis in business-t>>-

ousiness sales

~+ Excellent camm~nication and presentation skiffs

o ExceAent customer service skids

o General lousiness understanding of marketing end pr;cinb models

• Proposal deve(apment and negotiating skills ~ ~~•
e Str~:+gig computer skills including. Excel; Power~oint, Word as~d Outloo4: and a strong

u;~d~rstanding of the Internet and anlina sales oppo~unities

e ~bil ~y to think creatively with food time management and teamwork skilEs



Garrison, Jaetcac~ (CMG-Dayton}

Frorn: Garrison,lamica (CMGpayton)

Sent: Friday, September 18, 2015 11:40 AM

To: Seth Robinson (DeVry Inst of Tech); Cheryl Krueger (WSU-Career Services); Garrison,

Jamica (CMG-Dayton); Gary lames (Ohio Center for Broadcasting); H~!a Williams

(Wilberforce University); Irene Dickey, Joanie Krein {Miami Jacobs Co411ege); Kenny Pyles

{Intl Cal of Broadcasting}; Kirn Slaton (Jewish Vocational Services}; Lisa Devond (Central

State University); Lew Gibbs (Cedarville University7; Mary 1 Brown (ahio Means lobs};

Mitchell, Toni (CMG-Dayton}; Mr. Davis (DAY-VEST); Robin Platt (Kepi State); Rolnecia

Albert (American National Universi~y); Teresa Cantrell (Wittenburg Uriversity); Theresa

Withrow - Up; Tommie Lewis {OFIC); Webb, Michael (CMG-Dayton); ~Noods, Damon

(CMG-Dayton); studentandcommunity@sinciair.edu

Subject: Employment Opportunity -Cox Media Group Ohio

Attachrreents: Inside_Sales_Acct_Martager (1512835) 091815.pdf

Good L?ay,

Please snare this ~xrith job seekers interested ul an opportunity widz our company.

Thank:yau for tl~e referralsf° _.

:~,..; .x: w ~r ,.~:~{
Jarr~ica Garrison ~ Human Resources Coordinator

1611 South Main Street ~ Dayton, Ohia 45409
p: 937-2~5-6998 (f: 937-225-2153
Jamica.Garrison@coxinacom

i



GROUP Ohio

ir~siQE sA~.~s ~e~~~rv~ ~~~A~~~a

I~atsare ~~ 1~~ork

The Inside Sales Media Consultant is responsible for developing existing and new cl'sent relationships.

This role wiii work primarily with incoming transient accounts, as well as Monster fulfillment and

additional support for the recruitment team. This role will have several key functions within the inside

Sales Team by using sales skills, customer service skills and ad order entry/support skills warkinb with

the team to achieve monthly goals. The Inside Media Consultant wiU report directly to the inside Sales

Manager.

This position will be a base salary with a quarterly incentive plan.

Essential Duties &Responsibilities

• Develop and grow opportunities for new business, inactive accounts and transient accounts.

o Utilizing targeted sales lists and competitive products, this role will sel{ Cox Media Groap sure oi~

products with particular emphasis on specific ~araducts/projects/sales initiatives that i~;:.lu~+e:

Monster.cam

• AfterColiege

m DMC Videos

• CMGO Digital suite of products
6 ~ 

..
. _

Radio

<~~- ~ a 'vVi~! be responsible for the Recruitment Web Order Entry ad processing

p L'Vill support the other recruitment media consu{tants with order processing, t~l9onster fulfillment

anc~ other support duties as necessary.

• R~soonsible for reaching monthly core and digital goals.

Qualifications

• Strong phone salesskiils required

• Ability to type 40wpm

• Excellent presentation skills (verbally and written)

• Outstanding customer service skills

d Con~ract negatia*ion

o Excellent tEme management, multi-tiasker and teain+n~ork c~~abilities

• Computer skills including Microsoft (Jffice (Expel, PowerPoint, Word)

Eciucatiar~ £~C Business Experience

p 3aci~elor's degree preferred o~ equival~~n'c work experience

• 2+ VQ.~CS Of OFlOrly' sales experience

p Media sales experience a plus

I# ~~ni~ arm interested, please apply at http://~vw~r:coxenterprises:com careers/search-iabs,as x

Use Jab' Code: 1512835

Lax Media Group Ohio is an Equal Opportunity Employer



;` __ _ ~,~~' ̂Fri-x .~,,r ~ ~u-~ 7-~

,~~s ;~ GROUP Ohio ~ -}
fi~

Cox Media Group Ohio is the area's leading single, integrated
media organization. This organization is comprised on WHIO-N's
Channel 7, the Dayton Daily News, Springfield News-Sun, Joumal-
News, Cox Ohio's Southwestern Ohin weekly newspapers, our

commercial printing and mail operations, and Cox radio stations in

Dayton (WHIO AM and FM, WHKO -and WZI~~. Cox was started
in 1898 by Governor James M. Cox. Cox Media Group Ohio is a

unit of Cox Enterprises.

This Inside Sales position requires a candidate with strong sales and

customer service skills, acumen for business development, proven
success with cold calling/outbound sales and a strong emphasis on

solution based selling.

The Inside. Sales Account Manager is responsible for developing
existing and new client relationships. This role will work primarily
with incoming transactional accounts, as well as Monster.com
contract fulfillment and addilioFlc~) support for th~.r~~ruitment ~,_ ~

.- ~ ~ci~vertising team. This role will have several key functions within the

Inside Sales Team by_us'rng sa{es skit{s, customer service skills and.

support to work wi►h the team to achieve manthiy: goals. the lnsiae
Media Consultant will work as part of a stiles team and report
cl+rect(y,fo~~the~:lnside Sole3 Manager .: .`.

Knowledge, Skills & Abiliti$s Required
• Strong phone sales skills required
• Ability to type 40wpm
• Excellent presentation skills (verbally and writtan~
• Outstanding customer service skills_
• Contract negotiation

Excellent tima management, multi-tasker and teamwork capabilities
~ Computer skills including Microsoft Office ~Excei, PowerPoint, Word)

~s~er,~ini Duties Responsibilities
Develop and grow opportunities for new business, inactive accounts and
transactions( accounts.
Utilizing targeted sales lists and competitive products, this tote will sell
the Cox Media Group suite ~f products with particular emphosis on
recruitment diems:

e Will be responsible For the Recruitment Web Order Entry ad processing
e Will support the other recruitment media consultants with order

processing, Monster fulfillment and other support duties as necessary.
• Responsible for teaching monthly core -and digital gals.

~duccxtion &Business. ~~c~eri~ncc~
Bachelor's degree preferred or equivaleN work experience
2+ years of phone sales experience
Media safes experience a ~lus~

_,._ ...._ a .~ _ _ _~ _ _ _.._ ~: .o_~,..~~P~,~~. _ __ .. .
IF YQU f~RE IPli'E~'ESTEC3, Ri.E~i5E 18PPLY Ail'

~~car~~~-~~b~.a~p~
t~~e Jcrl~ ~od~. 'E 512835

~ ~''r~ ,~~y~ v ~~5~~~ Qf~,~~ ~~ ~-.s of~~~~~i '~!-`S~~r4'~~y~~~~~~~xl.~~~1At ,,it~~_6~~1~

~ ~ , ~__~r_...,.s„ .~ ~.,~.~,~,..,._ .,_ . , _ __, ~ ,_ ._~, ._..,a.,~ ~. ~_~,_~
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G~ou~ anlo

OUTSIDE 1'+JIEDIA CC)NSULTANT

Summary
The Outsid~Saies Media Consultant is responsible for developing client relationships by creating

marketing s~s,lutions and executing them from the initial planning stage to presentation, implementatio
n

and foHow.up: Priorities of this position include continuous account development and new business

account de~~~lapment through aggressive sales strategy including thorough needs analysis utili2ing the

ful! line of Cax Media Group Ohio products including Radio, Digital, Television, Print, and other niche

product: opporttanities to grow market share. This position will report directly to a Local Sales Man
ager.

Responsibilities

• Determines advertising campaign requirements by utilizing product and service knowledge

including thorough understanding of rar~io, digital, marketing research, media capabil;ties and

aud;ence characteristics

e lder;tifies cur: ent ancf future customer service requirements by establishing rapport vrith actual

anc' potential customers

• Hers cu$tomer develop and maximize advertising budget by conferring ̀Nlih key stalsahol~ers

(mar~a~ement, designers, media specialists) to develop the optimal media solution

~ G~au his client acceptance bydeveloping campaign strategy and presenting multimedia solutions

aid implements campaigns by negotiating anc' authorizing contracis

e Evai~aates and adjusts/redirects campaigns b~~ studying and analyzing results and reeommendirag

future direcCian

~ Dewlaps new business contacts and opportunities through networking, territory mining and

refe~ra(s
a Prepares reports for customers by collecting, analyzing and summarizing information and trends

e Res;aon~ible for reaching monthly revenue gods

• I~tlain'tains professional knowledge by attending educatiaral workshops, reviewing professional

pu~lic~tians, establishing professional networks and participating in professional associations

Contrit~utes to the company team effort by accomplishing related results as needed

Educ~tlon jExperience

• SalEs experience with a track record of success

• Attention to detail

e Mu{timedia sales experience preferred

• Bachelor`s degree preferred with emp~tasis on marketing, management or communi4~~tions

• At mast three years of successful sales experience required with strong emphasis in b~jsiness-t,~
a-

busis~ess. sales

f Excefl~nt communication and presentation skills

• Excellent customer service skills

Genera! business understanding of marketing,anci pricinn models

m P~cs;~osal dev~loprient and negotiating_skills

0 St~~:~:~~ computer ski(Is including Excel, PowerPoint, Ward and Outlook and a strong

uncl~estandin~ of the Internet and online sales opportunities

• Fib l ~y to think creatively with good time managem?nt and teamwork skills
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~RQl/P Ohio

S~curity ward

Nature of Vl~ork

Media Center security carries out daily duties and responsibilities ±o maintain a safe and secure work

environment#or CMG Ohio. The position will ass+st in emergency situations that may involve immediate

decision-malting, discretion, and good judgment; perform daily fire protection rounds and monthly

equipmenE~.it~spections. He/She will have contact with visitor's in-person and by phone requiring

customer service skills.-The abiEity to maintain confidential information is a must. The qualified

candid~te'v~'f!1 also assist securityJfacilitiesmanagers as needed.

R~spansibi6E'ties

s Nlaniior Cr7V to ensure emp{oyee and property safety, to include offsit~ security surti~eiilance

• ~Jlanftor building security access control

• Written incident reports and investigation

ò  Provides building security; Cocks and unlock doors as scheduled and security check tours

• Escorts employees to cars as needed

• Greet Employees, customers and vendors-

e Perfflrms other related duties as assigned

Educa~ior./Experience/Skills

e strong interpersonal communication skills r~~uired

p Strong organization skills required

o Personable; positive attitude

• Exc~9~ent written and verbal communication skills

o Acts vai~th a sense of urgency

o Customer s~ruice oriented

o nnusr ~~ punctual, motivating, accessible, approachable and interactive during floor time
. Abi'~ty t~ work with diverse groups and specia~ populations

• Goes working kn~urledge of computers; Microsoft Office Products & Net,~ork Internet

e Nr~h school diploma with a min+mum of 2 years' experience preferred

If you are interested, please apply at h, ttA:/Jwww.coxenterprises.com/careers/search1okis.aspx

Cox Media Graup Ohio is an Equal Opportunity Employer ,
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GROt1P Uhio

Reporter i

Come join the best news team in the countryi

WH10-N is looking for strong, passionate and energetic journalists to join the.#1 ranked CBS affiliate ire

America and the home of the nation's highest rated newscasts! We work on the leading edge of news,

charting new courses far haw journalism is practiced and delivered to our communities. As part of our

team, you'li`work an the front lines of afl four major delivery platforms: N, Digital, Print &Radio. You'N

join a team of mare than 200 journalists, working in our state-of-the-art 52,000 square foot newsroom.

And, with Cox Media Group you'll be part of afamily-owned company rooted in over 100 years of

journalism excellence with operations in many of America's most desirable media markets.

Re~pa~si~aili~i~s:

o Display urgency, tenacity and passion to het th.~ best, most complete content quickly'•nto the .

d~~it~l s~ac~ and ~n T~✓ by deadline.
• CreU4~ breaking news content effective~y and romrnunicate to managers as sawn as ~ story is

,< c~r,~tirmed, ar}d .update weather content when weather conditions warrant.
~~ : = ltlrhsr, she first to arrive an the scene Qf breaking news, quickly assess the situation, relay

information to the assignment desk.
• Generate cSean, concise content thafi is balanced. and unbiased, complete, in-depth and

dependable, incorporating, where appropriate, a diverse range of sources. Content should not
contain errors of fact orjudgment.

• Use strong interviewing skills and demonstrate voice and/orscript-writing skills by providing live
and/or recorded content far use on radio. , .

• Demonstrate social media savvy and use technology to ale content remotely.
Are fiiexible in scheduling because. of the changing needs of news events, including working
overtime and being on call, and handle other assignments as needed.

Additlonat Requirements
• Report regularly on breaking and developing weather events and their aftermath.
• Maintain speed, quality and clarity on air while describing breaking news.
• Create multiple news stories per day.
o ~i1e reports for radio and digital.
~ Pleasart-speaking voice with clear articulation.

IVlinirn~rn ~~~a~iftc~t3csns
6ach~for's decree preferred - with 2-5 years of profi~ssionat television newscast exper~~nce:
~̀ ali~ c~rit~er's license

*Requirern~nts are subject to change over time depending o~ technology and company prior?dies.

Cc~x Media Group Ohio 'is an Equal Opportunity Employer
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Came. jcsin the best ne~wx team in the. caantry!

WHIO-N is looking for strong, passionate and energetic journalists to

join the #1 ranked CBS affiliate in Ameriea and the home of the

nation's highest'rated newscasts! We work on the leading edge o~ news,

charting new courses for how jovmalism is pracl(ced and delivered to our

communities. As part of our teom, you`ll work on the from lines of all four

major delivery platforms: TV, Digital, Print &Radio. You'll join a team of

more fhon 240 journalists, working in our state~of-the-art 52,000 square

foot newsroom. And, with Cox Media Group you'll be part of a family-

pwned company rooted in over l QO years of journalism excellence with

operations in many of America's most desirable media markets.

Responsibilities:
• Display urgency, tenacity and passion to get the best, most complete content

quickly into the digital space and on N by deodline.

e Create breaking news content effectively and communicate to managers os

,,, soon as a story is confirmed, and update ~veatfie~.content when weather

,;..conditions warrant. .

When the Eirs1 to arrive on the scene of breaking news; quickly assess the , .

." ~ situation, relay information fo ;fhe.assignmen~ desk.

• Generate clean, concise content that is balanced and unbiased, complete,

in<lepth and dependable, i~corporofng, whereappropiiate, adiverse range

~of source3: Content shQuldnot contain.errors oifact orjudgment,

• Use strong interviewing skills and demonstrpte voice and/or scrip~~writing

skills by providing live and/or recorded content (or use on radio.

• Demonstrate social media savvy and use technology To file content remotely.

• Are flexible in scheduling because of the changing needs: of news events,

including working overtime and being orrcall, and handle other assignments

as needed:

t~~icd'c#iongt Requirements
• Report regularly on breaking qnd developing weather events and their oRermath.

• Maintain speed, quality and clariy on air while describing breaking news.

• Create multiple news stories per day.

• File reports for radio and digital.

• Pleasant-speaking voice with clear articulation.

Minirr~um Qualifica~ian5
a Bachelor's degree preferred with 2-5 years of professional television

newscast experience.

• Valid driver's license

*RequiremeNs are subject te'change aver time depending on technology

and company priorities.
~v .~.~~ e~.. . - _ . _ _ .~_ ._ _ _ - __ __ w._~~.. ~_...~...~ _ _ . ~~...__~ .

1F 1fC}U ~tRE Et~d7Eft~STE~, PLEt~S~ .~P~'LY AT

job~.~oxr°ned6ac~r~up.cc~m
Use Job Cads: 1603~~CT

Cox Media Group Ohia is do Equul Qpportunity Employer
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GROUf~ Ohio

Videographer

Cox Media Group Ohio is looking for an experienced commercial production professional to join our

creative team. Our Client Solutions Creative group consists of collaborative, innovative professionals

with entrepreneurial spirit, sound creative judgment and production expertise. Our aim is to ~rod~ace

client campaigns as welt as internal marketing initiatives with a focus an results and high production

value. In our fast-paced, ever-changing media environment, flexibility is a must.

This position reports to the Creative Manager and assists the Creative team in the deve{opment of

commercial production. Projects inc{ude, but not limited to,-brand messaging, shortand long-corm

commercials for both internal and external clients; and multi-platform campaign consistency. "I"he idea!

candidate wi;l tie a cre~tide specialist with particularly strong camera and video editing skills.

ftespnr~s~b'slit~es:

4 ' Writc, traduce, shoot and edit video projects

a Iden~i~r client needs; help came up with solutions

. s tular:?ge projects from start to finish. See projects all the way through to customer satisfaction

0 Ivtai~tasn superior communicaCion with all stakeholders

s C~1laborate with both internal and external clients on all media platforms —broadcast, print and

digital

• Brim your creative energy to brainstorming sessions; pitch ideas to clients

o Stay ~p to date on industry trends and implement new ideas into work

Requirements:

• Nora-linear editing skills a must. AVID, Adobe Premiere or equivalent

• Mastery of Adobe Production Suite, ie. After E~Fects, Photoshop

• ~roficiert in lighting design

• Goon communication skills, both verbal end written

o Vale driver's license, ability to load and unload equipment on shoots.
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All-Media Journalist 1

Nature or Wark

Cox Media Group Ohio has one of the most-advanced multi-platform newsrooms in country (N, Radio,
Newspapers,, and Digital) and is seeking creative, digita!!y oriented reporter to join our team. T~+e position
requires someone proficient at investigative reporting who can produce work that accomplishes core
needs for CM~O's products in print, in digital and broadcast. The reporter will -cover local communities
and important news topics, writing stories, taking video, producing audio and Great+ng interactive conte~at

that drives d~~ital engagement.

Requirerner.;s

o - ~ Use ~ ~searci~ to tailor stories to fit the audience for print, N, radio and ~igitai.

g ~ Abi'~`~~ to cover breaking news, deliver quality investigative pieces and enterprise stores
acro.,x al! cif cur platforms.

• Coli~~arate v~ith WHIO-focused pro~ucArs, work to create special reports and daily stories;
same on-air work is expected.

• Work with digital-content staff to.create stcary elemer►ts thot uniquely engages the
digital audience; this may include blogs.

• Use social media to engage the audience and drive people to your stories
• Typical output will be multiple stories per week, including a regular preserce an the front page

of o~cr newspapers and possible on-air presence.
o Reportershould be famiNar and comfortable with standards for avoiding libel and slander.
a Abiaity to work in high-energy fast-paced environment.

Education/Experience

e £rperien~e in beat reporting; pr~ove~ abi~i~}+ to write compelling narrative stories and ether text-
based journalism experience taking photos, videos and producing television packages; anc!
experience producing audio for radio.

o Ex~e~ience in digital storyte~iing and .use of social media to engage and grow audience:.
e Exp~~ ~p~ce in investigative journalism across pEatforms.
• C~ac~~!o.'s degree in relevant discipline or equivalent experience.
• E ~~~ient camrnunication and presentation skills, both verbal and written. ,,

Cox Media Group Ohio is an Equal ~~portunity Employer
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Research Analyst 16

5urrimar~

%ox Media. ~r ~=~~~aTrogin~ and leveraging the data connected with our internal R~

external cl.i~nts' goals an~i objectives, delivering high quality data-based insights and presenting business

solutions that meet client needs. The candidate will be proficient with the different research solutions used

for CMGO ~nalytics, such as social media/digital analytics, traditional media analytics, quantitative methods,

qualitative.t.~tethods and primary research with focus on digital initiatives in order to gain insights that

inform and, supports others in understanding digital audience data. This individual will partner with other

Customer7~ 'sights team memiaers to develop research projects as derived from intemai &external client

business questions inclusive of solution designs, technical implementations, dashboards, etc.

Responsibilities

• Prepare high quality, insight-laden reports consistent with CMGO and client standards

• Act as the day-ta-day contact with interns! &external cilents and work with them to develop

research project timelines and deliverable dates

Assist in devalo~ment and implementation of digits! analytics reporting that is insightful,

insuring accuracy and integrity and delivE~r to tams and other stakeholders as needed

a Cre~±e easy-ta-understand visualizations

• 'S~ay~lrfQrmed on the analytics industry, including new,techno~ogles,methodologies,an~ rnportarr:

players

p Sias+ i~form~d about client industries incl~~ding their technologies, products, target markets and

com p?S hors

62ee{u~r~c7 ~ K;tils and Qaa(ifications

Fxa~~~ience with media specific software is a plus (e.g. Nielsen Toolbox,Arianna,

Pr~n?location/SMS, ConsumerPoint, Scarborough (Primelingo}, Arbitron/Tapscan, iNews,

Wi~eOrbit Media Sales {OneDamain), Leigh Stowell, Kantor), as well as digital analytics so€tware,

Adobe Analytic (SiteCatalyst}, BrightCove, AndnMedia to Eye used to develop and convey

insights on digital products and initiatives

• Competence with Microsoft Office, expert-level proficiency with Excel is essential

MandatorySkiils and Background

• Praf~ssionai interest in media (print, N, radio &social/digital)

Bachelor's degree in relevant subject from rep~ftabfe university

2+ Years of professional experience in research

Team player`who is able to manage his/her n~rvn workload

• ~Neli-ueveloped written &verbal communication skills in English

Flexible, enthusiastic attitude, wiliing to n?tch ir, when required, to get the jat~ done i

Cox fviedia Group Ohio is an Equal Opportunity Employer
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GRt7UP Ohio

Afl-Media Journalist 1!

Nature of Work

Cox h'fedia Groin Ohio has ane of the most-advanced multi-platform nev~srooms ~n country (N, Radio,

Newspapers, and digital) and is seeking an education reporter to fill a new role. The position requires

someone proficient at education and investigative reporting who can produce work that accoy~npiishes

core needs for CMGD's products in print, in digital and broadcast. The reporter wi11 cover lac~l primary

and higher education institutions in Butler County, Ohio and important education topics, writing stories,

taking video, producing audio and creating interactive content that drives digital engagement.

Requirements

Use research to tailor stories to fit the audience for print, N, radio and digit(

investigate issues affecting local instituCian~ of learning as well as the institutions themsel~~es

9 Vr,'~rk with di~ita! content staff to create story elements that uniquely ?ngage the digi a(

aucSi~~nce; this may include blobs

e llse social media to engage the audience and drive people to your stories

• Typical output will be multiple stories per week; indtiding a regular presence on the fiont page

of our newspapers

• Reporter should be familiar and comfortable with standards for avoidinn Jibe! and slander and

have a good grasp of Ohio's. public records laws

• Ability to work in high-energy, fast-paced environment

EdutationJExperience

o Degree in Communications or Journalism required

~'h!~Ee-plus years of experience ~

o Has aci~ieved proficiency in all platforms (Cau1d fill in for a journalist on any platform ~;vithout ~

naticeab~e difference in execution]

~ Work is accurate end complete according to set deadlines

~ Hav2 excellent reporting and writing skills, and the ability to write and edit quickly

. ,Have G knack for ~ellis~g stories in a relatable Grid carmpPli;r~g wuy

o Have ~! d~n~onstra ed social media presence end comfort with prod~!cing digital video

~ Be ready to write a mix of articles, Encl~din~ short ~c~sts that analyze the most interesting news

of the day, wh~'e also working on reported medium-length and Iong-form ,features



ATTACHMENT C



(c) In accordance with Section 73.2080(c)(S)(v), the tott~l numUer of interviewees

fog each vact~ncy and the refe~j~c~l souYce for eaela inte~~viewee for roll. f'ulC-tune Unit

vacancies filled during the period covered by the above-noted EEO public file

reports.

See the EEO public file reports included as part of Attachment A.



ATTACHMENT D



(~l) Documentation of Unit f ecruitment initiatives descFibed in Section 73.2080(c) (2)

daring the periods covered by the above-noted EEO public file r~epo~ts, such as

participation ~tjob fairs, mentoring programs, and training for staff. Specify the

-Unit personnel involved in each such recruitment initiative. Also, provide the total

number of full-time employees of the Unit ~cnd state whether the population of the

market in which any station included in the Unit operates is 250,000 or more.

Based upon these two factors, determine and state whether the Unit is required to

perform two or four initiatives within a two year period, pursuant to Sections

73.2080(c)(2) and (e)(3). If you have performed more than four initiatives, yo~~ may
provide docuncentation for only four and summarize the rest instead of providing

documentation for all of them. If we believe any of the initiatives you have

documented are inadequate, we may ask for snore information, but documentation

for four is all we need at this time.

The station employment unit employs 138 employees and operates in a market with a

population size of 250,000 or more. Accordingly, the station is required to

perform four initiatives within a two year period.

See attached for documentation of the recruitment initiatives.



Mitchell, Toni (CMG-Dayton)

Subject: FW: 2014 Career Development Program Communication

Frnm: Watkins, Andrea (CMG-Dayton)
Sent: Monday, April 28, 2014 5:Q5 PM
To: Wallace, 7ulia (CMG-Dayton)
Cc: Howell, Mary Beth (CMG-Dayton); Mitchell, Toni (CMG-Dayton)
Subject: 2014 Career Development Program Communication

Hi Julia,

Please review and approve the communication below regarding the launch of the Career Development

Program. Thanks

Ail Employees,

Last Friday Cox Media Graup Ohia launched the 2014 Career Development Program (CDP).

This is a lacaliy created concept designed to educate, and develop employees across CMG Ohio. Over a six

month period, participants will attend a series of classes and other development opportunities designed to

enable them to enhance their potential, gain a broader view of the organization and key drivers of our

business.

The list below is our first class far CDP. These participants wire identified by leadership as high performers

and expressed interest in development opportunities. As part of their assignment, they will be evaluating and

refining the program for 2015.

• Tina Rezash-Sales
• Kristen Burchfield-Sales
• Chelsey Levingstan-Sales (NCO)
• Kim Swan-Engineering
• Ashley Long-Content
• Stephany Gard-Finance
• Jash Sweigert-Content
• Randy Tucker-Content
• Kevin Jaques-Produc#ion

Brad Kestner-Sales
• Maria Betts-Inside Sales
• Stephanie Kelly- Digital
• Nancy Wilson-Radio
• Jeremy Ratliff-Radio
• Darius Babcock-Digital (Audience)
• Andrew Simon-Content



Please join me in congratulating the 2014 CDP participants. We understand that our success would not be
possible without the hard work and dedication of our people. We are committed to continuing to come up with
crea#ive ways to bring forth development opportunities far our employees. !f you have any questions or
concerns, please contact Human Resources.

Julia

~~~E~~~
~flauP ono

Andrea Watkins, PHR (Manager, Human Resources
Cox ~riedia Group dhia ~ 1 11 S. Main Street ~ Dayton, Ohio 45409
Ph: 937-225-2158 ~ Email: Andrea.Watkins~coxinc.com

,,...: _

Gr~at~ng sokutians. D~~ivsriag results. ««
e

Nevrspaper (Television (Radio ~ Targeted Prini &Online Products ~ Commercial Print t Clirect Mail ~ Digital Ad Services





QBJECTIVE

~~t ~ Identify emerging leaders within our organization. Deliver a series of classes and other
'~ "' develapmentai appo~tunities designed to enable participants to enhance their potential,

~~a~E~ gain a broader view of the organization and key drivers of our business. Completion of
d~vE~ap~~~T the program is intended to further guide success in thef~ current gale and prepare them

for future promotional opportunities.

All meetings will 6e held at the Media Center in Studio C unless otherwise specified.

FRIDAY, APRIL 25, 2Q14

Breakfast with Operating Committee 8:00 a.m. - '{0:00 a.m. Julia Wallace
and Program Overview

WEQNESDAY, MAY i 4, 2014

Birkman Overview

Break

Five Components of Communication
and

Commanding the Room

Distribute. QBQ! The Question
Behind The Question

10:3a a.m. — 12:00 a.m. Damon Woods

12:00 p.m. — 1:00 p.m. All

1:pd p.m. — 2:00 p.m. Jahn Condit

TUESQAY, JUNE 1 Q, 2014 {Tentative

Presentation Preparation and 9:00 a.m. - 1:00 p.m. Mike Schwartz &Lori Addicks
Design Training

MQNDAY, JUNE 30, 2014 (Sessions held at Cox Farm. Directions will be provided)

Farm Tour 9:00 a.m. —10:00 a.m.

Break 10:00 a.m. —10:15 a.m.

Accountability QBQ! 10:15 a.m. — 72:15 p.m.
The Question Behind The Question Review

Lunch 12:15 p,m. — 1:15 p.m.

Leadership StyleslDecision Making 1:15. p.m. — 2:45 p.m.

Break 2:45 p.m. — 3:00 p.m.

Meeting with Mike Joseph 3:00 p.m. — 4:00 p.m.

Dave Thomas

All

Susan Davidson

Ali

Susan Davidson

AI!

Mike Joseph



THURSDAY, JULY 10, 2014

A Path to Leadership Part i

FRIDAY, JULY i t, 2014

A Path to Leadership Part 11

9:00 a.m. - 5:30 p. m.

9:00 a.m. - 5:30 p.m.

Tiarra Alexander

Tiarra Alexander

THURSDAY, AUGUST 7, 2014

Project Management 101 2:00 p.m. - 3:30 p.m. Shelly Macctuff &Brian Young

WEDNESDAY, AUGUST 13, 2014

Northern Cincinnati Division 9:00 a.m. - 10:00 a.m. Terry Bouquot &Kevin Aldridge

Digital

Lunch

Sales/Sales Support and C{ient
Solutions

Break

Marketing and Creative Services/
Rromotions

10:15 a. m. - 11:45 a.m.

11:45 a.m. - 12:45 p.m.

12:45 p.m. - 3:00 p.m.

Q. McElroy &Tim Wolf

All

John Condit, Chip Beate &Lori
Houseman

All3:Q0 p.m. - 3:15 p. m.

3:15 p.m. - 4:15 p.m.

THURSDAY, AUGUST 14, 2014 (Sessions held at the PTC)

Content (N, Newspaper and Radio) 3:00 p.m. - 5:00 p.m

Break

Engineering

Break

PTC Tour Production/Operations

5:00 p. m. - 5:15 p. m.

5:15 p.m. - 6:15 p.m.

6:15 p.m. - 6:30 p.m.

6:30 p.m. - 8:00 p.m.

Nick Roberts &Jennifer Bucheit

Jana Collier, Dave Bennallack &
Jeremy Ratliff

All

Dave Thomas &James Robinson

All..

Shawn Niehoff &Steve Peyton



THURSDAY, SEPTEMBER 18 2014 tSessians held in Northern Cincinnati offices.)

What Makes Cox Different? 9:00 a.m. - 10:00 a.m. Human Resources

4P's of Effective Meetings 10:15 a.m. - 11:15 a.m. Human- Resources

THURSDAY, OCTOBER 16, 2014 Ctentative)

Strategies To Reduce Stress 9:00 a.m. - 10:30 a.m. Magellan Representative

THURSDAY, NOVEMBER 13, 2014

Graduation- Geiebration 5:30 p.m. - 8:00 p.m. 'Operating Committee, Andrea
Two Minute Testimonials Country Ciub Private Room Watkins, Jahn Condit and Participants

We hope you enjoyed your Career Development Program.
We greafly appreciate your participation a~~d continued growth here at Cax Media Group Ohio.

COY.MEDlA,.,_ ,~ r ~,,o

GAREER
~ 1~LC~RC~IET



Reinman, Sarah (CMG-Dayton)

Subject: Upcoming A Path to LeHdership Workshop on luiy 1Q-11, 2414 Ccp 8 AM

Imparrtance: High

from: Cotparate TrainEng- HRD [~ail_to_~q evelop~s@ao~jnc,oaml
Sent: Monday, June 3Q, 2014 i2:49 PM
To: Garporate Training- NRD
SubSec~: RE~IIN~~1t - PaEWORK ACTION: Participant Information about your Upwming A Path to Leadership Workshopan July 10-11, 2014 ~ 8 AM (Complete Prework by 7uly 3rd)
Importance: High

Important Notice: High -- Begin Prework #aday if you have not already. If &o, thank you for your diligencewikh getting the prewark completed,
~~z

APTL Pattici~nts,
We are excited about your coMirmed attendance fo the A Path fo Leadet~hlp, In AUanta, on July 1~fh ~ 9:a0 AM to Juty 99th 5:30PM, Your patt3cipat~t~ i~ tNs workshop requires comple~on of two (2) urgent pre-session t~ks immediately. Be sure fa save the ateand ses„~n ~,isGcs infom~ation an your calendar now to avoid canceilation/no show fee.
The A Path to ~.eaa►etsttip workshop fs part of a systerrwtic, angoing process of feedback, analysis, piar~ing, and- act w(ih fheu~imate goal of helpMg you increase satisfaction in your cu~r~r~ job and align your efforts with your organl~Uon's business priories.Past patfic~ants of Ups cue shared feelings c~ heightened confidence In their an-th~-Job skill and e~ertise as wea as appredaUngtt~ crpportuni~+ #o get fnrm~ly sotklted feedback from Ids or her manager.
Pre•5ession Tasks:

1. Compl+afefire AP'R Se{f-Assessment by Thursday, July 3rd. You will soHcft feedback from your manager and a caNeaguewta krwws you w~MN ant! ktwws what yaa appear to value most Using tt►e instnictions below, compete an ~~ne APTI. Seif-Assessms~t which requires ab6ut ~ minutes o~ uninterrupted Dime, It is essential tfiat you start tie pr ass taiay, g#ving yourmanager and cc~league erwugh ti►r~ to respond, and so that we oan produce a can8der~ia! feedback report for you to usedut~ng fife watksst~op.
aj gick a► Ilk v„~.r~,p,~(Ir~e.neUcox to create yoar APTL User Praflie (New UserKey - Coxxtt1)b} CI(ck "Regl~ferforAPTL.' in tine seo~nd box. Select "i am scheduled to aft~nd,..y then rick `NexP;c} Cott~~te user profile (nfotmaUon; "Submtf Prods". Setect v~orkshop date and p~ferred sk71 inventory option. Begin yourassessmer~# ptacess.
d) Enter your manager's contact information accurately.
e) Enter your cotieague's coni~t Infwmat~n accurately.
f} Confirm all st~bmtfted information and login assessment

2 Printl8ring the "Persona! Values Assessment" and'.'Now Da You See Me" colleague assessment wh(ct~ is provided (nyour user prof~e once your colleague corr~le#es the su~yey". ff not yet provided, pease send a gents rem~der request tothere for completion.
Session Logistics:

~ pa~/T~rte -July 10th ~ 9:t~f AM to July 11~ @ 5:30 PM EST
r L.ocatian -CMG Otis (Rayton},1611 S. Main St,, payfon, Ohio 45409
~ Room -Conference Room
r At~re - 8usittess Gasual



~ ProgramContact - Tiarra Alekander ~ coxdeve~O,p~c~xinc,com and Sarah Rainman ~ arat~R~mat~coxinc com.

if you have any gt~estlons ahauf the upcoming worksha~, please contacf the CEI Taint N ement & DiversEty progra~r► caatact.Thank you in ~ivance for derrelo~ng yot~sseif and others through engaging p~ticlpation, knaw}edge sharing, and ache ~St~nnlrag.
CEI Talent Managemank ~ Diversity Team
coxdevebas~coxir~.com

No ShowlCancellation Poffcy,
Gox values and Invests ~ employee devefopmenL Cance~ations should be immed(ately communicated to your HR Represenfative andthe corporate trainl~ dep~Gr~;nt for a~roval. if an ert~loyee cannot mend this bating oppaturity fog any reason, feysha~~icontact the#t manager immediately and email the NR Rep~esentattve. if ate participant fails to provide a cancetla#km raticcs with 14working days of the loss stall date, does not provide a replacement o~ doss not attend the registerBd class, a canceNaGan fee of$900.00 per day will be directly b11)ed to the parrficlpant's c~parfinent.
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Mitchell, Toni {CMG-Dayton)

Attachments: CMGLP Executive Summary for Group 8 Participants 2015.docx; CMGLP Notification
Letter 2015 -Group 8.docx

Importance: High

From: Schwartz, Mike (CMG-Corp)
Sent: Tuesday, January Q6, 2015 2:02 PM
To: pavidson, Susan (CMG-Atlanta)
Subject: ACTION REQUESTED: Notification to CMGLP Participants —GROUP 8

Hi Susan,

i need your assistance in notifying CMG managers who have been selected to participate in GROUP 8 of the 2415 Cox

Media Graup leadership Program.

Separately, I'll send you a list of any of your nominees who were selected to participate in Cross-Divisional programs.

Here are the participants you nominated who will be in CMGLP GROUP 8:

Jamila Robinson, Senior Editor Feafiures, A1C —Atlanta
Rebekah Hudson, Digital Sales Manager, A1C —Atlanta
Courtney Sebesta, Online News Editor, Austin
Suzanne Klopfenstein, Senior Director Sales, CMG Ohio
Chadi !rani, Senior Manager Digital Strategy, Palm Beach

Next steps:

1. E-mail to the appropriate location leaders the attached participant notification letter and executive summary of
CMGIP.

2. Request the location leader use the text of the notification letter to immediately notify the CMGIP participant, and

attach the CMGLP executive summary (attachedj.

3. IMPORTANT: Remind the location leader that they should copy you, ttie particpant'smanager, Deborah'~homas and

me"so we know when the participant has been notified.

4. ALSO IMPORTANT: The location leader or participant's manager need to confirm the participant can commit#o
attending all three learning sessions in Atlanta:

DEADLINE: We request that all participants be notified by Friday, lan:16.

If you need anything else, please let me know.

Thanks.

Mike



Mike Schwartz
Learning Program Manager
Cox Media Group
678.645.4220



Mitchell, Toni (CMG-Dayton)

From: Davidson, Susan (CMG-Atlanta)
Sent: Wednesday,luly Ol, 2015 4:51 PM
To: Smith, Jason (CMG-Atlanta); Sterling, Kani (CMG-Austin); Mitchell, Toni (CMG-Dayton);

Reese, Cathleen (CMG-WestPalm)
Cc: Davis III, Carl {CMG-Atlanta)
Subject: FW: CONFIDENTIAL: status update - 2Q15-2016 Mentoring Program

Just wanted to give you a heads up that the matching has been done for the 2"~ group. Notes will go to ali mentors and
mentees later today ar tomorrow. Carl and the team spent a lot of time on this so please let them know you appreciate
the time and effort this took. Thanks. Susan

From: Davis III, Carl (CMG-Atlanta)
Sent: Tuesday, June 3d, 2015 1:19 PM
To: Chambers, Emily {CMG-Dayton); Davidson, Susan (CMG-Atlanta); Robert, Mary (CMG-Corp)
Cc: Thomas, Deborah (CMG-Corp); Kolb, Janet (External, VaEpak); Qualls, Linda (CMG-Orlando); Kennedy, Shawn (CMG-Corp); Williams, Laverne (CMG-Atlanta)
Subject: CONFIDENTIAL: status update - 2015-2016 Mentoring Program

Emily, Mary and Susan

We've concluded the matching process for the 2"d cohort with 16 CMG meniees matched with 4 of them being internal
matches. We've also matched 12 mentors including the internal matches. Overall, between both sessions, CMG will
have 31 mentees and 32 mentors participating in 2015-2016 Mentoring Program. In addition, the first Mentoring
cohort successfully launched May 29th and initial feedback from mentees and mentors has been positive. For the 2nd
cohort, mentees were matched from a(I areas —Newspapers, Radio and N each had 4-5 mentees matched along with 2
mentees from corporate and 1 from Cox Reps. From newspapers, AJC, Austin and Palm Beach had mentee
matches. CMGO had matches from Engineering (N) and Marketing. Miami, Orlando, Athens, and Long Island had
mentee matches from radio. N matches came from Atlanta, Orlando, Charlotte and Tulsa.

The demographics statistics for the CMG mentee matches for the 2"a cohort were 50% male / 509~o female and 3890
minority / 62R'o Caucasian; whereas the scats for the overall matching process were 589~o male / 42%female and 38 0
minority J 62~o Caucasian.

Provided below is the status of each mentee/mentor nominated for this cycle. The first two tables show the CMG
mentees and mentors who were matched. The last table lists the nominees who were not matched.

For mentees matched for this 2"d Cahort and those not matched, an individual email will be sent to each mentee
nominee copying their supervisor and HR manager. Mentors will also receive an individual email indicating whether theywere matched or not. We will use the same email templates as used previously. We've updated the template for those
not matched to include information about Mentoring Edge program which Laverne will be launching in August. We plan
to notify all nominees of their status tomorrow, 7/1, whether they were matched or not matched. Those matched will
not be told who their mentor/mentee is until the first session on August 19c''

Let us know if you have any concerns or questions.

r,



Mitchell, Toni (CMG-Dayton) ___

From: Schwartz, Mike (CMG-Corp}

Senr Tuesday, September 22, 2Q15 9:04 AM

To: Mitchell, Toni (CMG-Dayton); Woods, Damon (CMG-Dayton)

Subject: FW: Welcome to Frontline Leaders U and program details

Attachments: FL-U Curriculum -September 2015.pdf, IlT Course Calendar -Sept 2015 Group.pdf;

Sept 2015 Group.pdf

Hi Toni and Damon,

Just FYI...

Mike

Mike Schwartz
Learning Program Manager
Cox Media Group
678.645.4220

From: Schwartz, Mike (CMG-Corp)
Sent: Tuesday, September 22, 2015 9:03 AM
To: Ratliff, 7eremy (CMG-Dayton)
Cc: Bennallack, David (CMG-Dayton)
Subject: Welcome to Frontline Leaders U and program details

Dear Jeremy,

Congratulations on being accepted to participate in the Frontline leaders U September 2015 Group.

This decision was made after an online Orientation session I conducted with your September 2015 Group colleagues, so

wanted to bring you and your manager up to speed on same program details and some items that require your

immediate attention.

First, this is the link to the 21-minute recording of the Orientation event: I would recommend that you and your

manager view it as soon as it's convenient:

https•//coxinc webex cam/coxincllsr php~RCID=9377f8bfd912a4494193bcf16ca90d69

Here are a few things I wanted to recap from the session:

CMG U LEARNING PROGRAM
Your CMG U Learning Program has been assigned to you, so you should see your Frontline Leaders U courses under the

Assigned learning tab of your Learning Plan on the CMG University site.

LYNDA.COM PLAYLIST
Your lynda.com subscription will be activated today and you will receive an e-mail instructing you how to login. Please

log in to your account when you receive this e-mail. You will access your Frontline Leaders U courses thraugfi a Playlist

that will be assigned to you.



Reminder: You are required to complete the Management Fundamentals course within the first 30 days of your

subscription activation. The deadline to complete this course is: MONDAY, OCT.19

INSTRUCTOR-LED TRAINING CALENQAR
i have attached the Instructor-Led Training calendar for 2015-16. As I mentioned during the orientation event, you are

only required to complete ONE session of each Instructor-Led class. The Instructor-Led classes are included in your CMG

U Learning Program and that is where you can enroll in the class of your choice.

AUSTIN INSTRUCTOR-LED COURSES
IMPORTANT: !f you want to attend the three instructor-led courses that will be offered in Austin on Tuesday, Oct. 27 and

Wednesday, Qct. 28, the deadline to enroll is: WEDNESDAY, SEPT. 23

ROSTER /CURRICULUM
Copies of your Group roster and curriculum are attached.
Nate: Please let me know if any of your information on the raster needs to be corrected.

TRAVEL EXPENSES
All of your travel expenses to attend the Frontline Leaders UInstructor-led courses are the responsibility of your

location. CMG will pick up the costs for the facilitator and materials.

SPI~Z~~iP►~~~~~I:~d~~Pil
Your lynda.com subscription expires an Wednesday, March 9, 2016; so you need to complete your lynda.com online
courses prior to that date.

think that's it for now.

t~nce you've reviewed the Qrientation recording and the attached materials, please don`t hesitate to contact me if you
have any questions or need anything else.

Welcome again. I'm looking forward to having you participate in our Frontline Leaders U program.

►f~'~

Mike Schwartz
Learning Program Manager
Cox Media Group
678.645.4220
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Mitchell, Toni (CMG-Dayton)

Fram: Schwartz, Mike (CMG-Corp)
Sent: Tuesday, January 05, 2016 9:49 AM
To: Mitchell, Toni (CMG-Dayton); Smith, Jason (CMG-Atlanta); Sterling, Kani (CMG-Austin)
Cc: Hague, Cathy (CMG-Corp); Bennett, Karen (CMG-Carp)
Subject: ACTION REQUESTED: Notification to CMGLP Participants —GROUP 11
Attachments: CMGLP Executive Summary for Group 11 Participants 2~16.docx; CMGLP Notification

Letter 2016.- Group 11:docx

Hr Toni, Jasan and Kani:

Due to -Susan Davidson's retirement, !need your assistance in notifying CMG managers who have been selected to
participate in GROUP 12 of the -2016 Cox Media Group Leadership Program.

Separately, t'll send you a list of any of Susan's nominees who were selected to participate in:
Cax Cross-Divisional programs.

Here are the participants Susan nominated who will be in CMGLP GROUP 11:

Will Huack, 5r. Manager, Audience Analytics, AJC —Atlanta
Karlee Steele, Local Sales Manager, Austin American-Statesman
Tim' Wolff, Director, Digital, CMG Ohio

Next steps:

1. E-mail to the appropriate location leaders the attached participant notification letter and executive summary of
CMGLP.

2. Request-the location leader use. the text of the notification letter to immediately notify the CMGLP participant, and
attach the CMGLP executive summary (attached].

3. IMPORTANT: Remind the location leader that they should copy you, the participant's manager, Karen Bennett and me
so we know when the participant has been notified.

4. ALSO IMPORTANT: The location leader or participant's manager need to confirm the participant can commit to
attending the two learning sessions in Atlanta.

DEADLINE: We request that all participants be notified by Friday, Jan.15.

1f you need anything else, please let me know.

Thanks

Mike

Mike Schwartz
Learning Program Manager
Cox Media Group
678.645.4220



• August 9-1d-11-2nd workshop session [atte~danc~ required]
Nan Workshop Months: Periodic on-line or peer learning activities; 3-way calls with
coach, participant and participant's manager; individual calls between coach -.and
participant; group project



recei tp
Receipt Far:

Cox Media Group Ohio
Michael Webb
1611 S. Main St.

Payton, OH 45409
PH: 937-743-67x5
michasl.webbC~cox i nc. cam

Send Payment To:

Career Fair Coordinator

Career Services
Miami University
200 Hoyt Hail
Oxford, OH 45056

~~71~~c~L:~~Y~~I~'~

Details:

Charges

SprEng ICE 2016 Registration ~ February 10, 2018
Subtotal:

(1.00 @ 500.00)

Payments

Feb 22, 2016 (Check #: 505386)
Total Paid:

Receipt Date: January 13, 2U16

Reastpt Number: 20160113-00005

Cast

$500.00
~5QU.Q0

Amount

($500.00)
(S500.Q0}

Balance Due: $(Q.00)

This invoice has been paid in full.

Please make checks payable to Miami University.

Make checks payable to: Miami University



Garrison, Jamica (CMG-Dayton}

From: Webb, Michael (CMG-Dayton)

Sent Monday,luly 25, 2016 3:41 PM

To; Garrison, Jamica (CMG-Dayton)

Subject: ~ FW: Foliowup: Career Fair at Wright State

Frorn: Wright State University Career Center (mailto:wrightstate@myinterfase.com]

Sent: Thursday, March 10, 2016 21:43 AM

To: Webb, Michael (CMG-Dayton) <Michaei:Webb@coxinc.com>

Subject: Followup: Career Fair at Wright State

Hello Michael Webb,

Thank you for recru~ing Wright State University students and alumni!

Please complete our followup survey of your experience at Wright State University's Career Fair Spring 2016.

The survey takes 5-7 minutes and we use the information for process improvement and reporting purposes.

The survey link:

http:/lsurveys2.mvinterfase.com/TakeSurvev.asnx?PapeNumber=1 &Surveys D=21764

Thank you for your recruiting partnership with Wright State.

Wright State University Career Center

career.wright.edu

twitter. com/raidercareer

careercenter~wric,~ht.edu

Click here to report this email as spam.

i



Garrison, Jamica {CMG-Dayton)

From: Webb, Michael (CMG-Dayton)
Send Monday, July 25, 2016 3:41 PM
To: Garrison, Jamica (CMG-Dayton)
Subject: FW: Wright State University Career Fair -Wednesday, March 9th, 2016

From: Webb, Michael (CMG-Dayton}
Sent: Tuesday, March O8, 2016 4:53 PM
To: Wolff, Tim (CMG-Clayton) <Tim.Wolff@cmgohio.com>
Subject: FW: Wright State University Career Fair -Wednesday, March 9th, 2016

Genera( info for tomorrow

From: Wright State University Career. Center [mailto:w~i~htstate@mvinterfase.comJ
Sent: Friday, March 04, 201612:18 PM
To: Webb, Michael (CMG-Dayton)
Subject: Wright State University Career Fair -Wednesday, March 9th, 2016

Hello!

We look forward to seeing you at the Career Fair on Wednesday, March 9, 2016.

Set-up begins at 7:45 a.m. '

Lunch tickets will be avaiabl~ at 12:30 at the employer registration desk for your two recruiters. These can be used in the Union
Market and have a value of $8.50 each.

Parking is available in the Visitor Lot directly across from the Student Union (overflow parking is in Lot 4). Our staff will be at
the curb to help you unload any large items you may have {weather permitting!).

Check-in is in the Skylight Lobby which is to your right upon entering the Student Union.

If you have any questions before Wednesday, feel free to call me at 937-775-2556 ox email me at barbara.hatabi;~i>wri~l~t.edu

Please pass this message onto individuals that are attending this event.

We look foward to seeing you on Wednesday!

Yours truly,

Barbara Halabi
Wright State University Career Center

Click here to report this email as seam.



Garrison, Jamica (CMG-Dayton)

Fram: Webb, Michael (CMG-Dayton)

Sent: Manday,luly 25, 2016 3:40 PM

Ta: Garrison, Jamica (CMG-Dayton)

Subject: FW: Spring 2016 Career &Internship Fair. Documents

-----Original Message-----
From: Webb, Iviichael (CMG-Daytonj
Sent: Thursday, March 10, 201 b 2:42 PM
To: Wolff, Tim (CMG-Daytona <Tim.Woiff@cmgohio.com>

Subject: FW: Spring 2016 Career &Internship Fair: Documents

Hey Tim- for whomever can make it on the 15th, here is some info for them.

-----Original Message-----
From: careerservices@centralstate.edu [mailto:careerservices@centralstate.edu]

Sent: Thursday, March 10, 201 b 2:33 PM
To: Webb, Michael (CMG-Dayton]
Subject: Spring 216 Career &Internship Fair: Documents

Dear Michael Webb;

We are so pleased that you will be joining us for our Spring 2016 Career and Internship Fair.

Please note: The Career 8~ Internship Fair will take place in the New University Student Center

(Building #3b) on the campus map. Please park in the lots between (Buildings #20 and #12 or

#24 and #19~.
Place the permit on the front dashboard of car, driver's side, in plain view. Do not park in the

spaces marked reserved.

You will find attached a parking permit and links to a campus map, driving directions and a

list of hotels in the area:

http://www.centralstate.eduJservicesJCampusMap/Map/index.html

http://www.centralstate.edu/prospects/index_m3.php?num=10

http://www.centralstate.edu/prospects/index_m3.php~num=12

Check-in for the Career &Internship Fgir begins 10 a.m.

We look forward to seeing you on Tuesday, March 15, 2016 from 11 a.m. to 3:OQ p.m. in the

University Student Center on the Central State University Main Campus.

Sincerely,



Office of Career Services
937-376-6383
careerservices@centraistate.edu

Attachments: Career Fair Parking_Pass_2~1 b.doc: http:/lcentraistate-
csm.symplicity.cam/u/cbKnlhxZ



Garrison, Jamica (CMG-Dayton)

From: Webb, Michael (CMG-Dayton)
Sent: Monday, July 25, 2016 3:25 PM
To: Garrison, Jamica (CMG-Dayton)
Subject: FW: Fa112016 Career &Internship Fair Registration Now Open

-----Griginal Message-----
From: careerservices@centra(state.edu [mailto:careerservices@centralstate.eduJ
Sent: Friday, July O1, 2016 12:57 PM
To: Webb, Michael (CMG-Dayton] <MichaeL~lebb@coxinc.com>
Subject: Fall 2016 Career &Internship Fair Registration Now Open

Central State University welcomes your participation in our Fall 2016 Career &Internship Fair.
The Career Fair will give you the opportunity to meet our stellar Marauders in various
academic majors, in an effort to build partnerships with your organization. This will also aid
our ivlarauders to achieve their goals and reach their full academic and professional
potential.

Central State University's Students are interested in exploring Management Training and
Professional Entry Programs, Full-time Employment, Internships and Cooperative Education
Opportunities within your organization.

To register for the Career Fair, please visit the Attend Evenfis section via Marauder Jobs at the
link below.

https://centralstate-csm.symplicity.com/employers/index.php



Garrison, Jamica (CMG-Dayton)

From: Webb, Michael (CMG-Dayton)
Sent: Monday, Juiy 25, 2016 3:42 PM
Tv: Garrison, Jamica (CMG-Dayton}
Subject: FW: Your Wittenberg Career Services Event Invoice

Fram: careers@wittenberg.edu [mailta:careers@wittenberg.edu]
Sent: Monday, March 07, 2016 9:52 AM
To: Webb, Michael (CMG-Dayton) <Michael.Webb@coxinc.com>
Cc: Teresa Cantrell (Wittenburg University] <careers@wittenberg.edu>
Subject: Your Wittenberg Career Services Event Invoice

~~~~~
UNIYEFiSlTY~

Witfienberg Career Services Invoice - 3/7/2016

Invoice To: Cox Media Group Ohio
Michael Webb Payable To: Wittenberg University Career Services
1611 S. Main St. Attention: Career Services
Dayton, OH 45409 Wittenberg University

P.O. Box 720
Springfield, OH 45501-0720

Event Start Date Cost

Spring lob &Internship Fair Thursday Mar 31, 2016 $75.00

Internship
Full Time
Part Time

Total Due: $7500

Make Checks Payable To: Wittenberg University Career Services
Attention: Career Services
Wittenberg University
P.O. Box 720
Springfield, OH 45501-0720

Thank You For Using The Wittenberg Career Services System!



Garrison,lamica (GMG-Dayton)

From: Webb, Michael (CMG-Dayton)
Sent: Monday,luly 25, 2016 3:10 PM
To: Garrison, Jamica (CMG-Dayton)
Subject: FW: Confirmation Wittenberg University Job and Internship Fair

From: Wittenberg Career Services [mailto:careers@wittenberg.eduj
Sent: Monday, March 07, 2016 9:52 AM
To: Webb, Michael (CMG-Dayton) <Michael.Webb@coxinc.com>
Cc: Teresa Cantrell (Wittenburg University) <careers@wittenberg.edu>
Subject: Confirmation Wittenberg University Job and Internship Fair

We are pleased to hear you are joining us for our Job &Internship Fair and appreciate your interest in
recruiting Wittenberg students! We will do our best to make your trip both pleasant and productive.

To confirm:

• Thursday, March 31, 2016 from 11:30 a.m. — 2:30 p.m. in the Wittenberg University Benham-Pence
Student Center (Student Center is on the corner of Fountain Avenue &Ward Street)

• No more than 2 recruiters per organization

• If you purchased an additional advertisement, we must have the ad in JPEG or PDF format, and
receive it no later than Friday, March 11th. Flease email the advertisement to careers a,wittenber,~edu

• Free Parking lot located on Ward Street

• Sign-in and begin set-up at 10:00 a.m.

• Beverages (Coffee, Iced Tea, Water} will be available after 10:Q0 a.m. and Brunch/Lunch after
10:30a.m. (all free of charge)

6 foot table with 2 chairs provided, because of the limited space; we prefer that displays sit on table
(Please let us know if you have a floor display)

• Free Internet is available by unsecured wireless access in the building

• Campus and Spz-in~eld area maps can be found at our website:
http://www5.wittenberg;. edulabout/s~ringfield/maps.ht~n

For a GPS address you may use 737 North Fountain Avenue, Springfield, OH, the parking lot is aff of Vest
Ward Street (stop light).

Since this event is being held here on campus and students will be in between classes many will be in casual
dress instead of the usual professional dress.



If you have any questions about this event you may contact Teresa Cantrell. She can be reached by phone at
937-327-?521 or by e-mail at careers _~wittenber~edu.

If you would like to mail a package in advance please use our mailing address:
Career Services
Wittenberg University
22S North Fountain Avenue
Springfield, OH 45544.

Sincerely, ,
Wendy Smiseck, Director
Teresa Cantrell, Administrative Assistant
Wittenberg Career Services
937-327-7521
careers ,wittenbe~.edu

Click here to report this email as spam.



Garrison, Jamica (CMG-Qayton)

Frorn: Webb, Michael (CMG-Qayton)
Send Monday, July 25, 2016 3:32 PM
To: Garrison,lamica {CMG-Dayton)
Subject: FW: Wilberforce University`s Spring 2016 Career Fair Post Survey
Attachments: W.U. 2016 C.F. Post Survey.docx

From: Victor Jones [mailta:vjones@wilberforce.edu]
Sent: Thursday, March 31, 2016 4:54 PM
To: Webb, Michael (CMG-Payton) <Michael.Webb@coxinc.com>
Subject: Wilberforce Universit~s Spring 2016 Career Fair Post Survey

Greetings,

On behalf of the Cooperative Education and Career Services Department, I would like to say "Thank You" for
attending Wilberforce University's 2016 Spring Career Fair. In order to make our next Career Fair even more
successful we ask that you would complete the post-event survey attached. We thank you in advance for your
comments and suggestions and we assure you that each wil! be given the utmost respect and consideration sa
that future Career Fairs and events will be even more successful.

Your presence helped to make Wilberforce University Spring 2016 Career Fair a great success and your
enthusiasm, career knowledge, and positive spirit helped make our time together informative, productive and
fun. We wish you all the best and hope that you continue to partner with Wilberforce University.

Sincerely,

Yicto~ Jones, M.Ed.

Director of Cooperative Education and Career Services

Wilbertarce Universifiy

1055 N. Bickett Road

Wilberfiarce, ON. 45384

Contact No: (937) 708-5737



E-mail: vionesCc~wilberforce.edu

Click here to report this email as Spam.



Garrison, Jamica (CMG-Qayton)

From: Webb, Michael {CMG-Dayton)
Sent: Thursday, March 02, 2417 10:26 AM
To: Garrison,lamica {CMG-Dayton)
Subject: FW: 2016 Career Development Program

Frarn: Thompson, Adam (CMG-Dayton)
Sent: Friday, April 22, 2016 2:13 PM
To: Webb, Michael (CMG-Dayton) <tdlichaei.Webb@coxinc.com>
Subject: RE: 2016 Career Development Program

Michael

am very excified and looking forward to this opportunity. This is my confirmation.
Thank you

Adam

From: Webb, Michael (CMG-Dayton)
Sent: Wednesday, April 2Q, 2016 4:02 PM
To: Bowling, Troy (CMG-Dayton); Barber, Barrie (CMG-Dayton); Bartley, Kate {CMG-Qayton); Marit, Carrieann (CMG-
Dayton); Robinson, Amelia (CMG-Dayton}; Hartley, Chris (CMG-Dayton); Fake, Chris (CMG-Dayton); Dorsak, Glenna
(CMG-Daytanj; Houghtling, Amy (CMG-Dayton); Pyles, Tracy (CMG-Daytonj; Maloney, Kerry (CMG-Dayton); Burch, Amy
(CM1G-Dayton}; Arnold, Christopher (CMG-Daytonj; Mitchell, Charles (CMG-Dayton); Thompson, Adam {CMG-Dayton)
Ce: Mitchell, Tani (CMG-Dayton}; McLaughlin, Ben (CMGDayton); Condit,lohn (CMG-Dayton)
Subject: 2015 Career Development Program

Congratulations on your selection to participate in the 2016 CMG-Ohio Career Development
Program!

The Career Development Program is designed to help enhance your development by delivering a
series of classes and training to employees looking to enhance their potential and gain a broader
understanding of the organization and key drivers of our business.

8y agreeing to participate in the program, you are committing to participate in a series of group
learnings, as well as independent work that aligns to activity in the series. Outlook invites for all
sessions will be sent to you in the coming weeks, as times for these sessions are confirmed.

While it is understood that participants have busy schedules, it is expected that you will make a!I
meetings. A requirement of participafiion in the Career Development Program is that you attend at
least 9 of these sessions. If you cannot commit to making this number of sessions, please let John
Condit or Ben McLaughlin know, and you wil! be considered for alternate learning opportunities
instead. We expect your response to this letter by no later than noon on Apri! 29, 2015.



We are excited to have yov as d member of this program, and look forword to seeing you on Friday,May13, at 12:30 p.m. for lunch with the Operat/ng Committee at Aileron, 8860 Wildcat Rd, Tipp City,OH 4537 ~.

~ ~

Michael Webb ~ SPHR, SHRM-SCP
HR Manager, University and Employee Relations
Cox Media Graup ~ 1611 S. Main St. ~ Dayton, OH 45409
Ph: 837-743-6705 ~ CeU: 513-299-0559 (fax: 937-225-2153
Emai(: Michaei.Webb(a2coxinc.com

__.. O

Creating salut:or~s. Delivering resu~ts. ~~
sNewspaper ~ Television ~ Radio ~ TGrgeted Prini £~ Online Products ~ Commercial Print ~ Uirect Maii ~ Digital Aci Services



ATTACHMENT E



(e) pisclose any pending ow resolved cantplaints involving the Station filed durifzg the
Station's current license term before any body having competent jurisdiction
uncte~ federal, state, te~~ito~•i~zl or local l~cw, alleging unlawful discrimination in the
employment practices of the Unit on the basis of race, color, religion, national
oYigin, or sex. For each such complaint, pYovide: (I) a brief description of the
allegations and issues involved; (Z) the ~a~zes of the complainant and other
persons involved; (3) the date the complaint wasfrled; (4) tlae court or age~zcy before
wlziclz it is pending or by which it was resolved; (S) the file or case number; and (6)
the disposition and date theYeof or current status. Note that alC complaints must be
reported, regardless of their status or disposition.

None



ATTACHMENT F



(~ In accordance with Section 73.2Q80(b), from the first day of the Station's
current liceszse teem (or the date the licensee became- the owner, if after that date)
until February 8, 2017, describe the responsibilities of each level of Unit
management responsible for implementing U~zit EEO policies and describe hoiv tlae
Unit has informed employees and job applicants of its EEO poCicies a~icl program.

Cox Media Group Ohio is an equal opportunity employer and is committed to
ensuring that all qualified individuals are treated equally without regard to their
race, colpr, religion, national origin, age or sex in all personnel l actions to include
recruitment, evaluation, selection, promotion, compensation, training and
termination. This commitment to equal opportunity is referenced on the
employment application anclpostiedthroughout the building.

All employees with supervisory or management oversight are responsible for
following all Cox EEp policies. Cox Media Group Ohio employment decisions are
made in conjunction with human resources and by following established policies and
procedures. Human Resources works with management to ensure that job
descriptions are accurate and updated to reflect the job as it relates to the knowledge,
skills and abilities of the job. Job descriptions, qualifications or requirements are not
tailored to a specific individual.

The Cox Media Group handbook is made available to all employees and can be
accessed on our Intranet site via the CMGConneX website. On the first day of
employment the new employee attends new hire orientation and is provided with
information and directions on where to find the human resources policies and
procedures. The employee also receives an "acknowledgement of receipt" letter and
is required to sign- the document and acknowledges their responsibility to comply
with all policies and to report any violations to management or Human Resources.



ATTACHMENT G



(g) In accordance with Section 73.2080(c)(3), from the~~st day o~'tlze Station's current
license term (or the date the licensee became the owner, if after that slate) until
February 8, 2017, describe tlae Unit's efforts to analyze its EEO recruitment program to
ensure t{zat it is effective and to address any problems found ccs a result of such
analysis.

At Cox Media Group ghio we have always been committed to a strong EEO program.
Diversity and inclusion are foundations in our corporate culture and Cox works at both
the corporate and at the local level to ensure that we are always reaching out to our
local communities to recruit and hire the most qualified applicants for all open
positions.

We alsp partner with the community by speaking and working with students at local
colleges and universities. The focus of the speaking engagement is generally about the
broadcast industry and how it continues to evolve. Our talent and/or personalities
participate in local festivals and events as the master of ceremonies, auctioneer, etc.
These events and festivals allow them the opportunity to tallc about the industry and
their insights and experiences. When we attend job fairs we also bring lists of our open
positions so that we can inform job seekers of exactly the positions we have open at
Cox Media Group Ohio.

We provide station tours upon request and during this meeting we provide an
overview of Cox Media Group Ohio and the many career opportunities that are
available. We also allow interested career seekers to job shadow with our employees
to gain a better understanding of the role that they are interested in pursuing to provide
the job seeker a more realistic view of the job.

At Cox Media. Group we have found that to find candidates with the skills necessary
for success, we have had to hun our attention and focus to electronic and Internet job
based candidate searches. Candidates increasingly seek us out via electronic means and
present their resumes in both text and in visual electronic form and we have had to
adapt to this evolution. We have had to adapt quickly to the changing marketplace and
use methods tU attain the progressive candidates looking for positions in the media
industry. To help us in this area we sometimes use the resources of search firms such
as Talent Dynamic and Frank Magid Associates who are able to reach out broadly to
qualified applicants in the broadcasting industry with information about our job
openings for both on-air and off-air positions. Further, job seekers can post their video
resiune reels with Talent Dynamics, and we routinely reviewed those resumes when
filling Meteorologist and All Media Journalist positions. Magid would also send us a
list of potential candidates with information to view their reels for meteorologists and
on-air reporters.

As the media landscape continues to change we continue to review our EEO listings to
ensure our outreach is generating a diverse pool of candidates and is effective. Upon a
position becoming open, we review our outreach efforts and determine along with the
hiring manager if other outreach is required based on the type of opening and the
organization's needs. As positions become open and available they are posted
internally and externally and on job boards, with local colleges and universities, and
with local county agencies.



Cox Talent Acquisition started sending job gpenings to the market outreach partners every
Thursday in October 2Q15. A recruitment sources "Entitled to Notification" letter was sent
in October 2015 to every outreach partner asking them if they would like to continue to
receive notifications of our job postings and to please provide/confirm a contact name,
mailing address, telephone number and email address.



ATTACHMENT H



(h) In accordance with Section 73.2080(c)(4), f~oin the first day of the Station's
current license term (or the date the licensee became the owner, if after that date) until
February 8, 2017, describe the Unit's efforts to analyze periodically its measures
taken to examine pay, benefits, seniority practices, promotions, and selection
techniques and tests to ensure that they pt~ovide equal opportunity and do not have a
discf~imi~crtoYy effect. If the Unit has one or more union agreements, describe how
the Unit coopef•ates wzth each union to ensuwe EEO policies arefollowedfor the
Unit's union-member employees and job applicants.

We are committed to performance management and feel that each employee should
be aware of how they are performing against their goals and objectives. We conduct
inid-year performance reviews and year end-reviews.The mid-year review is focused
on the employee's progress and if any adjustments are needed. During the year-end
performance review process human resources reviews performance ratings. Human
resources reviews performance appraisals for employees that are below "successful
contribution" and. evaluates and discusses with management to determine if the
performance rating is justified. We also look for any patterns that would indicate any
racial or gender disparities in ratings assigned by managers.

Cox Media Groups compensation philosophy is to pay employees competitively
based on comparable companies in the external market. Employees are paid fairly
for similar jobs within our business and we reward employees for their contributions.
The compensation structure is based on salary grades and salary range that is
established by corporate. Any new position is market priced by compensation; jobs
with significant changes in duties and responsibilities are also priced. All pay
increases are reviewed and approved by human resources. We also analyze our pay
structures in each department to insure there are no disparities bases on EEO factors. We
also closely monitor our pay practices, salary administration and disciplinary
practices to insure that there are no inequities based on race, gender, and ethnicity.

Cox Media Group Dayton has two television unions (WHIO-TV) that are both
represented by the International Brotherhood of Electrical Workers (IBEW). The
company offers competitive and fair employment policies and programs to all
employees both union and non-union.


